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ABSTRACT

This study was conducted to investigate the effect of high school students' perceptions of
boredom during leisure on social media addiction. In our study, which was conducted according
to the general screening model, the relational screening model was used. As a data collection
tool, in the first part, the personal information form developed by the researcher (age, gender,
time spent on social media, most used social media tool, purpose of using social media), in the
second part, Social Media Addiction for Adolescents developed by Ozgenel et al. (2019) Scale
(SMASA), in the third part, the Leisure Boredom Perception Scale, developed by Iso-Ahola and
Weissinger (1990) and its Turkish adaptation by Kara et al. (2014), was used. The data obtained
was analyzed using the SPSS 25.0 package program. Statistically, frequency, percentage and
reliability coefficient, t test, anova test, pearson correlation test and linear regression analyzes
were performed. The reliability of the scales was determined by Cronbach's Alpha coefficient.
The analysis was calculated with a 95% confidence interval. A total of 356 participants were
reached. There was no significant difference between the perception of boredom in free time
and social media addiction levels and the age variable, and in the analysis made between
participants' perceptions of boredom in free time and social media addiction levels and the
gender variable, there was a statistically significant difference in the total score of perception of
boredom in free time and the boredom sub-dimensions. has been detected. It was concluded.
Pearson correlation analysis is included to determine the relationship between the perception of
boredom in free time and social media addiction. While there is a positive, moderate and
significant relationship between social media addiction and perception of boredom (r = .409);
There appears to be a low significant and negative relationship between social media addiction
and dissatisfaction (r= -.146). In addition, it was concluded that the perception of boredom in
free time had a statistically significant and positive effect on social media addiction, but there
was no difference in the dissatisfaction variable.

Keywords: Leisure time, boredom, social media addiction.
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INTRODUCTION

Abstractly expressing the concept of time in terms of its characteristics has been continued from the past to
the present. Since time covers every moment of the human being and is a period in every situation,
philosophically and scientifically, it has led to changes in the perspectives and definitions of scientists. This
situation brings about the formation of differences within societies as well as for individuals. Although the
concept of time is a concept that is felt by all people and accepted in the sense of existence although it is

abstract, it does not have a definition that is expressed in the same way by everyone.

According to the Turkish Language Association (2022); The time during which an action or event takes place, is
going to take place or is going to take place, is expressed as time. Eilon (1993) defines time as an expression of
people trying to determine their own actions, and refers to it as a unique, non-renewable, irreversible situation
that cannot be replaced by anything else. Hacioglu et al. (2017) defines time; He stated that it is a situation that

is short or long term, never repeatable, has a determined beginning and end, and is expressed in hours.

Cunningham (2016) stated that as a result of the increase in mechanization after the industrial revolution, the
decrease in the need for human support in the workforce increased, and in parallel with this situation, the

concept of free time became widespread.

Veal (1999) defined leisure as the time period in which recreational activities are performed, except for the
time period that the individual performs compulsorily (5). Moreover, leisure also expressed as a period that is
biologically necessary for the sustainability of life, except for compulsory situations such as eating, sleeping,
etc. activities. In another definition, leisure defined as the time period in which the person lives in a free state
without any external compulsion depending on the physical and cultural environmental conditions within

individual satisfaction ((Henderson, 1990).

It has been determined that individuals do not want to do something in their free time, are obliged to do it, or
cannot find anything to do, causing them boredom (Caldwell et al., 1999). Avoiding the negative effects of
monotony and boredom caused by the continuity of an action can be a difficult process for individuals. On the
other hand, if an eye-catching or entertaining element is included in the process in question, the negative
consequences of boredom will be avoided (Roberson, 1999). It is thought that avoiding these negative
consequences directs them towards the use of social media, which is especially of interest to young individuals
and causes it to take an important place in their daily lives and activities. When individuals go to extremes in
this orientation and spend more time and commitment to a subject, an event, an object or a tool than
necessary, in a way that affects their daily life, and in a way and in a way that affects their relationships and

communications, this can lead to the formation of a kind of addiction.
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It is thought that the intense use of social media, especially today, affects individuals' perceptions of free time,
and this situation is thought to trigger social media addiction, and for this reason, our study was conducted to

examine the effect of high school students' perceptions of boredom in free time on social media addiction.
METHOD

Model of the Study

In our study, which was conducted according to the general screening model, descriptive and relational
screening models were used together. In these studies, a situation or event is described as it is, and the

relationship and effect of the variables that cause this situation and their degrees are determined (Karasar,

2005).

Research Group

The research group consists of a total of 475 students, 232 of whom are studying at Batman Spor High School

and 243 of whom are studying at Siirt Sehit Zafer Kili¢ Sports High School in the 2022-2023 academic year.

Data Collection

The data was submitted via Google Forms and the research was voluntary. A total of 356 participants were

reached.

Data Collection Tools

As a data collection tool, the personal information form developed by the researchers in the first part, the
Social Media Addiction Scale for Adolescents (ESMBQ) developed by Ozgenel et al. (2019) in the second part,
the Turkish adaptation developed by Iso-Ahola and Weissinger (1990) in the third part, Kara et al. The Leisure
Boredom Perception Scale by colleagues (2014) was used (Ozgenel et al., 2019; Iso-Ahola, S.E. & Weissinger
1990; Kara et al., 2014).

Personal Information Form

This section includes questions about age, gender, time spent on social media, the most used social media tool,

and the purpose of using social media.

Social Media Addiction Scale for Adolescents

Social Media Addiction Scale for Adolescents (SMASA), developed by Ozgenel et al. (2019), is one-dimensional
and consists of 9 items. The scale is a five-point Likert type between Never (1) and Always (5). A high score
from the scale indicates high social media addiction. In the original version of the scale, the Cronbach Alpha

coefficient was calculated as 0.89. In this study, it was found to be 0.86.
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Perception of Boredom in Leisure Scale

The Leisure Boredom Perception Scale, developed by Iso-Ahola and Weissinger (1990) and adapted into Turkish
by Kara et al. (2014), consists of 10 items and two subscales. The first subscale, Boredom, consists of the 1st,
2nd, 6th, 7th, 10th items, and the second subscale, dissatisfaction, consists of the 3rd, 4th, 5th, 8th, and 9th
qguestions. The options in the scale are rated on a 5-point likert type, ranging from "1 = Strongly Disagree" to "5
= Strongly Agree". It was determined by Kara colleagues (2014) that the Cronbach Alpha internal consistency
coefficient of the scale was 0.72 for the "boredom" sub-dimension and 0.72 for the "dissatisfaction" sub-
dimension. In this study, it was found to be 0.73 for the "boredom" sub-dimension and 0.68 for the

"dissatisfaction" sub-dimension.

Data Analysis

The data obtained was analyzed using the SPSS 25.0 package program. Statistically, frequency, percentage and
reliability coefficient, t test, anova test, pearson correlation test and linear regression analyzes were
performed. The reliability of the scales was determined by Cronbach's Alpha coefficient. The analysis was

calculated with a 95% confidence interval.

FINDINGS
Table 1. Demographic Variables
Variables f %
14 and below 80 22,5
15 73 20,5
Age 16 116 32,6
17 and older 87 24,4
Female 219 61,5
Gender Male 137 38,5
1 hour or less 113 31,7
Time Spent on Social 2-3 hours 166 46,6
Media 4-5 hours 55 15,4
6 hours and more 22 6,2
Facebook-Instagram 165 46,3
The Social Media Tool Whatsap 81 22,8
Used the Most Tik tok 29 8,1
Other 81 22,8
Socialisation 26 7,3
. . Contact with friends 112 31,5
Purpose of U§|ng Social Time passing 148 a6
Media — -
Obtaining information 56 15,7
Other 14 3,9
Total 356 100

Table 1 includes demographic information about the participants. Most of the categorized variable groups
included female participants (61.5%); In the age variable, there are participants between the ages of 16 (32.6);
In the time spent on social media variable, 2-3 hours were spent (46.6%); It is seen that the most used social

media variable is Facebook-Instagram (46.3%) and the purpose of using social media is to spend time (31.5%).
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Table 2. Descriptive values related to the scales

Variables N Min. Max. Mean Std. Dv.
Boredom 356 5,00 25,00 13,69 4,41
Dissatisfaction 356 5,00 25,00 17,59 3,68
PBIL 356 10,00 47,00 31,29 5,11
SMASA 356 9,00 45,00 18,04 7,07

Table 2 shows that the scores of the participants in the boredom dimension of their perception of boredom in
free time are at a medium level, while their dissatisfaction scores and total scale scores are high. It is seen that

social media addiction levels are low.

Table 3. ANOVA analysis results of participants' perceptions of boredom in leisure and social media addiction levels
according to age variable

Dimensions Age N X SD F p
(114 and below 80 13,46 4,39
215 73 13,28 4,16
B ! ! 4 4
oredom G116 116 14,06 4,69 =49 /649
417 and older 87 13,75 4,29
(114 and below 80 17,71 2,78
2115 73 18,13 3,69
Dissatisfacti . . 838 474
ssatistaction 616 116 17,39 3,90 ' '
417 and older 87 17,31 4,07
(114 and below 80 17,71 2,78
215 73 18,13 3,69
PBIL ! ! 12 4
Bl16 116 17,39 3,90 125 946
417 and older 87 17,31 4,07
(114 and below 80 31,17 3,94
2115 73 31,42 5,07
SMASA . . 1,071 362
G116 116 31,45 5,42 ! !
417 and older 87 31,06 5,72
(p>0.05).

According to Table 3, it is seen that there is no statistically significant difference according to the ANOVA test
between the participants' perceptions of boredom in free time and their social media addiction levels and the

age variable (p>0.05).

Table 4. T-test analysis results of participants' perceptions of boredom in leisure and social media addiction levels according
to gender variable

Dimensions Gender N X SD F p
e ] "
Dissatisfaction F(;/Irr;‘li!e i;g 1;:;3 i:;i ,839 ,402
e —
D —
(p<0.05).

According to Table 4, according to the t test conducted between the participants' perception of boredom in

free time and their social media addiction levels and the gender variable, it was determined that there was a

3148



I.l E TSAR (International Journal of Education Technology and Scientific Researches) Vol: 8, Issue: 25, 2023

statistically significant difference in the total score of the perception of boredom in free time and the boredom

sub-dimensions (p<0.05).

Table 5. ANOVA analysis results of participants' perceptions of boredom in leisure and social media addiction levels
according to the time spent on social media variable

Dimensions Duration N X SS F p Bonferonni
(1)1 hour and less 113 12,54 4,04
) 2-3 hours 166 13,74 4,50
Bored . . 6,008 ,001 3>1

oredom G145 hours 55 15,29 4,25
46 hours and more 22 15,18 4,55
(1)1 hour and less 113 18,50 3,65
. . i ) 2-3 hours 166 17,50 3,43

Dissatisfaction #1425 hours oc 16,70 371 5,097 ,002 1>3,4
46 hours and more 22 15,90 4,54
(1)1 hour and less 113 31,05 4,54
() 2-3 hours 166 31,24 5,10

PBIL () 4-5 hours 55 32,00 5,38 445 /720 i

46 hours and more 22 31,09 7,21
(1) 1 hour and less 113 15,36 6,19

() 2-3 hours 166 17,77 6,17 2,3,4>1

MASA ! . 1 1 =
SMAS () 4-5 hours 55 21,89 7,18 9,00 0,000 3,4>2
46 hours and more 22 24,22 9,62
(p<0.05).

According to Table 5, according to the anova test conducted between the participants' perceptions of boredom
in free time and social media addiction levels and the time spent on social media variable, it is seen that there
is a statistically significant difference in all variables except the total score of perceptions of boredom in free
time (p <0.05). In the Bonferonni analysis conducted to determine which groups there were differences, it was
found that the average of the participants who spent 4-5 hours on social media on a daily basis in the boredom
sub-dimension of the perception of boredom in free time was higher than the average of participants who
spent 1 hour or less on social media on a daily basis; In the dissatisfaction sub-dimension of the perception of
boredom in free time, the average of participants who spend 1 hour or less on social media per day is higher
than the average of participants who spend 4-5 hours and 6 hours or more on social media per day; In terms of
social media addiction scores, the averages of participants who spend 2-3 hours, 4-5 hours, 6 hours and above
on a daily basis are higher than the averages of participants who spend 1 hour or less on social media, and the
averages of participants who spend 4-5 hours, 6 hours and above on a daily basis are 2-3. It is concluded that

the number of hours is higher than the participants who spend time on social media.

Tablo 6. ANOVA analysis results of participants' perceptions of boredom in leisure and social media addiction levels
according to the most used social media tool variable

Dimensions Social Media Tool N X SS F p Bonferonni
(UFacebook-Instagram 165 13,52 4,22
2Whatsap 81 12,90 3,92
Bored . . 2,702 046 3>1
oredom GITik tok 29 1531 518 ' '

“Other 81 14,24 4,83
(WFacebook-Instagram 165 17,90 3,73
2Whatsap 81 17,88 3,05

Dissatisfacti - . 1,824 ,142 -
ssatistaction GITik tok 29 16,86 3,77
“4Other 81 16,93 4,03

PBIL (UFacebook-Instagram 165 31,43 5,21 ,599 ,616 -

3149



I.l E TSAR (International Journal of Education Technology and Scientific Researches) Vol: 8, Issue: 25, 2023

2Whatsap 81 30,79 4,49
BITik tok 29 32,17 5,52
@ Other 81 31,18 5,38
(WFacebook-Instagram 165 18,98 6,82
2Whatsap 81 15,95 5,83 1>3,2
SMASA GITik tok 29 22,41 8,81 8,564 /000 3>4
40ther 81 16,65 7,10
(p<0.05).

According to Table 6, in the ANOVA test conducted between the participants' perceptions of boredom in free
time and their social media addiction levels and the most used social media tool variable, it is seen that there is
a statistically significant difference in the boredom sub-dimension of their perception of boredom in free time
and in the total score of social media addiction (p<0.05). ). In the Bonferronni analysis conducted to determine
which groups there were differences, it was found that the scores of the participants using TikTok in the
boredom sub-dimension of the perception of boredom in free time were higher than those of Facebook-
Instagram users; In terms of social media addiction score, it is concluded that the scores of participants using
Facebook-Instagram and TikTok are higher than those of WhatsApp users, and the scores of TikTok users are

higher than participants using other social media applications.

Table 7. ANOVA analysis results of participants' perceptions of boredom in leisure and social media addiction levels

according to the purpose of using social media

Dimensions Duration N X SD F p Bonferonni
(1) Socialisation 26 14,30 4,30
(2) Contact with friends 112 12,62 3,93
Boredom © Time passng 148 15,20 4,41 6,008  ,001 3>1
(4) Obtaining 56 11,55 4,28
information
5)0ther 14 13,71 3,29
(1) Socialisation 26 17,80 4,22
(2) Contact with friends 112 17,86 3,27
Dissatisfactio 3) Time passng 148 17,27 3,57 5 007 002 1534
n (4) Obtaining 56 17,83 4,53 ! ! !
information
5lother 14 17,57 3,36
(1) Socialisation 26 32,11 5,94
(2) Contact with friends 112 30,49 4,44
PBIL B) Time paésng 148 32,47 4,89 446 720 i
(4) Obtaining 56 29,39 6,08
information
5lother 14 31,28 3,58
(1) Socialisation 26 18,11 5,54
(2) Contact with friends 112 17,00 5,82 23 451
SMASA B3) Time pa§sng 148 20,20 7,18 001 000 é,lll>2
(4) Obtaining 56 14,41 6,97
information
)Other 14 17,85 10,49
(p<0.05).

According to Table 7, according to the anova test conducted between the participants' perceptions of boredom
in free time and social media addiction levels and the purpose of using social media variable, it is seen that
there is a statistically significant difference in all variables except the dissatisfaction sub-dimension of

perceptions of boredom in free time (p <0.05). In the Bonferronni analysis conducted to determine which
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groups there are differences, the averages of the participants who use social media for the purpose of
communicating and obtaining information in the total score of the perception of boredom in free time and in
the boredom sub-dimension are higher than the averages of the participants who use social media for
communication and information purposes, while the averages of the participants who use social media for the
purpose of communicating and obtaining information are higher than the averages of the participants who use
social media for the purpose of communicating and obtaining information. It is concluded that the average of
the participants who use social media for communication purposes is higher than the averages of the

participants who use social media for communication purposes.

Table 8. Pearson correlation analysis results for variables

Variables 1- 2- 3-
1
1-Boredom r
P -
R R R r -, 212%* 1
2-Dissatisfaction 0 1000
r 409** -,146** 1
-SMASA ! !
3-SMAS p ,000 ,006 -
(p<0.05).

According to Table 8, according to the anova test conducted between the participants' perceptions of boredom
in free time and social media addiction levels and the purpose of using social media variable, it is seen that
there is a statistically significant difference in all variables except the dissatisfaction sub-dimension of
perceptions of boredom in free time (p<0.05). In the Bonferronni analysis conducted to determine which
groups there are differences, the averages of the participants who use social media for the purpose of
communicating and obtaining information in the total score of the perception of boredom in free time and in
the boredom sub-dimension are higher than the averages of the participants who use social media for
communication and information purposes, while the averages of the participants who use social media for the
purpose of communicating and obtaining information are higher than the averages of the participants who use
social media for the purpose of communicating and obtaining information. It is concluded that the average of
the participants who use social media for communication purposes is higher than the averages of the

participants who use social media for communication purposes.

Table 9. Linear regression analysis to examine the effect of participants' perceptions of boredom in leisure on social media

addiction
Dependent Independent Durbin
Variable Variable B Standard Error  Beta t P R2 Watson
Stable 11,485 2,211 - 5,196 ,000
SMASA Boredom ,633 ,079 ,395 7,973 ,000 0,080 2,124
Dissatisfaction -,120 ,095 -,063 -1,263 ,207

(p<0.05).

Table 9 includes the Pearson correlation analysis to determine the relationship between the perception of
boredom in free time and social media addiction. While there is a positive, moderate and significant
relationship between social media addiction and perception of boredom (r = .409); There appears to be a low

significant and negative relationship between social media addiction and dissatisfaction (r=-.146).
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CONCLUSION and DISCUSSION

It is seen that the boredom dimension scores of the participants' perception of boredom in free time are at a
medium level, while their dissatisfaction scores and total scale scores are high. Social media addiction appears
to be low. According to Ding (2021), popular sports science countries have reached a point where social media
relations are at a high level. Yasartirk (2016) found that in places where it was developed, the perception of
boredom in free time and the scale total score values were kept at a medium level, and the dissatisfaction
scores were kept above the medium level. Aktan (2018) examined the level of social media addiction in
universities according to various social variables, and found that game media addictions are included at a low
level. There are studies by Ho et al. (2017) reporting that growing up in Singapore and young people's
connection to social networks is high. According to the popular sports studies conducted by Ding (2021),
countries have reached a point where social media relations are at a high level. In this section, the data
obtained in the findings section is discussed. The findings obtained within the framework of the research
should be compared with the relevant literature and discussed with the author's comments. In the conclusion

part, the main ideas that emerged as a result of the discussions should be explained.

According to the ANOVA test, it is seen that there is no statistically significant difference between the
perceptions of boredom in free time and social media addiction levels and the age variable. In their study, Kose
and Baykése (2019) concluded that there was no significant difference between boredom perception scores

according to age.

As a result of the analysis between perceptions of boredom in free time and social media addiction levels and
the gender variable, it was concluded that female participants had a higher level of perception of boredom
than male participants in the total score of perception of boredom in free time and the boredom sub-
dimensions. According to the research conducted by Kara et al. (2014) on adult individuals in different
professional fields, it was observed that men scored higher than women for the satisfaction sub-dimension and
experienced the feeling of boredom less. In Gilical and Kara's (2015) leisure time boredom perception study to
determine the overwork levels of academic staff, it was observed that women's satisfaction scores were higher
than men. In his study on individuals participating in tennis, Kayapinar (2021) concluded that while the gender
variable did not show a significant difference in the boredom score averages, male individuals had a higher
boredom level than female individuals in the dissatisfaction sub-dimension. In another study conducted by
Ayverdi and Kara (2015), it was concluded that the satisfaction scores of men were higher than those of
women. Yasartlirk (2016) found that female participants had lower boredom scores and higher satisfaction
scores than male participants regarding the perception of boredom in leisure time, but no significant difference
was found in the boredom dimension. Another study concluded that there was no significant difference

between the gender variable and social media addiction levels.

Significant results were found between perceptions of boredom in free time, social media addiction levels and

the time spent on social media variable. It has been concluded that the increase in the boredom sub-dimension
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of the perception of boredom in free time causes an increase in the time spent on social media, and in the
dissatisfaction sub-dimension, the decrease in the time spent on social media causes an increase in the average
dissatisfaction. It has been concluded that there is an increase in the level of addiction in parallel with the
increase in the time spent in social media addiction. In the study conducted by Aktan (2018), a significant
difference was found between the participants' daily social media usage times and social media addiction
levels. Similar to our study, they reported that the level of social media addiction increased as the daily social
media usage time increased. In the same study, it was reported that as the number of years of social media use
increases, the addiction rate also increases. Another study conducted by Balci and Gélciu (2013) on 903
university students revealed the existence of a linear relationship between the duration of Facebook use and

the level of Facebook addiction.

As a result of the analysis made between perceptions of boredom in free time and social media addiction levels
and the most used social media tool variable, it was concluded that there was a significant difference in the
boredom sub-dimension of perceptions of boredom in free time and the total score of social media addiction.
In the boredom sub-dimension of the perception of boredom in free time, the scores of participants using
TikTok were higher than those of Facebook-Instagram users; In terms of social media addiction score, it was
concluded that the scores of participants using Facebook-Instagram and TikTok were higher than those of
WhatsApp users, and that the scores of TikTok users were higher than participants using other social media
applications. In our study, it is thought that the reason why the Tik Tok platform, which was launched in 2016
especially for young individuals, is significantly higher than other social media tools, is due to the fact that this

application was produced especially for young individuals.

It was concluded that there was a statistically significant difference between the perceptions of boredom in
free time and social media addiction levels and the purpose of using social media in all variables except the
dissatisfaction sub-dimension of perceptions of boredom in free time. The total score of the perception of
boredom in free time and the boredom sub-dimension and the average of the participants who use social
media for the purpose of spending time are higher than the average of the participants who use social media
for the purpose of communicating and obtaining information. It is concluded that it is higher than the
participants who use it. One of the most important factors that push individuals to get bored can undoubtedly
be seen as weak or non-existent social relationships. It is thought that this situation arises because our research
was conducted with participants who were especially involved in sports activities, and they used it for spending
time rather than their needs for social relations and communication skills. In addition, the result of our study

that TikTok is used more than other social media tools supports this situation.

Pearson correlation analysis is included to determine the relationship between the perception of boredom in
free time and social media addiction. While there is a positive, moderate and significant relationship between
social media addiction and perception of boredom (r =.409); There appears to be a low significant and negative

relationship between social media addiction and dissatisfaction (r=-.146). In addition, it was concluded that the
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perception of boredom in free time had a statistically significant and positive effect on social media addiction,

but there was no difference in the dissatisfaction variable.

As a result, it is thought that boredom is associated with various negative emotional states and causes
individuals to acquire various ways to get away from this negative situation. The use of social media, which
they see as one of these ways, can reach the level of addiction for individuals. In our study, it is seen that
especially the younger generations tend to use social media tools in their free time from sports activities, but it
is thought that this situation brings about a low level of social media addiction as they meet their needs such as

socializing and communicating at a certain level when it comes to participating in sports activities.

SUGGESTIONS

Participation in sports activities, especially in preventing social media addiction and mental and physical
negativities that may occur due to long-term use of social media in young generations, will meet some of the
needs of individuals such as socialization and communication, so guidance for participation in relevant activities
is encouraged by the family, close circle, all institutions and organizations. should be supported. Protecting
them from risks in digital environments, protecting personal data, ensuring privacy, increasing awareness of
their digital rights, carrying out awareness-raising activities to individuals and informing them about internet
ethics. The issue of social media addiction should be addressed in a more comprehensive manner by
researchers and comprehensive research and measurement studies should be conducted. Individuals and
families should be made aware that digital tools and applications are not only tools for free time, games and

entertainment, but can also be used to obtain information and help with lessons.
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LiISE OGRENCILERININ SERBEST ZAMANDA SIKILMA ALGILARININ SOSYAL MEDYA
BAGIMLILIGINA ETKIiSININ INCELENMESi

0z

Bu calisma, lise 6grencilerinin serbest zamanda sikilma algilarinin sosyal medya bagimlihig
Uzerinde etkisinin incelenmesi amaciyla yapilmistir. Genel tarama modeline gore yuritilen
calismamizda iliskisel tarama modeli kullanilmigtir. Veri toplama araci olarak, ilk bolim
arastirmaci tarafindan gelistirilen kisisel bilgi formu (yas, cinsiyet, sosyal medyada gegirilen sire,
encok kullanilan sosyal medya araci, sosyal medyayi kullanim amaci), ikinci béliimde Ozgenel vd.,
(2019) tarafindan gelistirilen Ergenler igin Sosyal Medya Bagimhligi Olgegi (ESMBO), ugiincii
boélimde Iso-Ahola ve Weissinger (1990) tarafindan gelistirilen Turkce uyarlamasi Kara vd., (2014)
tarafindan yapilan Serbest Zamanda Sikilma Algisi Olcegi kullaniimistir. Elde edilen veriler SPSS
25.0 paket programi kullanilarak analizi yapilmistir. istatistiksel agidan, frekans, yiizde ve
glvenirlik katsayisi, t testi, anova testi, pearson korelasyon testi ve dogrusal regresyon analizleri
yapilmistir. Olgeklerin giivenirliligi Cronbach’s Alpha katsayisi ile belirlenmistir. Analiz %95 giiven
arahginda hesaplanmistir. Toplamda 356 katilimciya ulasiimistir. Serbest zamanda sikilma algilari
ve sosyal medya bagimlilik diizeyleri ile yas degiskeni arasinda anlamh bir farkhligin olmadigi,
katilimcilarin serbest zamanda sikilma algilari ve sosyal medya bagimlilik dizeyleri ile cinsiyet
degiskeni arasinda yapilan analizde ise serbest zamanda sikilma algisi toplam puani ve sikilma alt
boyutlarinda istatistiksel olarak anlamh farkhlik oldugu tespit edilmistir sonucuna varilmistir.
Serbest zamanda sikilma algisi ile sosyal medya bagimliligi arasindaki iliskiyi belirlemeye yonelik
pearson korelasyon analizi yer almaktadir. Sosyal medya bagimhhg: ile sikilma algisi arasinda
pozitif yonde orta diizeyde ve anlamli iliski oldugu goriilurken (r=,409); Sosyal medya bagimliligi
ile doyumsuzluk arasinda disiik diizeyde anlaml ve negatif iliski oldugu gorilmektedir (r= -,146).
Ayrica serbest zamanda sikilma algisinin sosyal medya bagimlihig Gzerinde istatistiksel olarak
anlamh ve pozitif bir etkisinin oldugu ancak doyumsuzluk degiskeninde bir farkhhgin olmadigi
sonucuna ulasiimistir.

Anahtar kelimeler: Serbest zaman, sikilganlik, sosyal medya bagimlilig

3156



I.l E TSAR (International Journal of Education Technology and Scientific Researches) Vol: 8, Issue: 25, 2023

GiRiS

Zaman kavrami barindirmig oldugu 6zellikler bakimindan soyut bir sekilde ifade edilmesi gegmisten glinimiize
kadar devam etmistir. insanin her anini kapsadigi ve her durumun icinde oldugu bir vakit olmasi nedeni ile
felsefi agidan ve bilimsel olarak bilim insanlarinin zaman kavramina bakis agilarinda ve tanimlamalarinda
degisikliklerin olmasina yol agmistir. Bu durum bireyler icin oldugu kadar toplumlar iginde farkliliklarin
olusmasini beraberinde getirmektedir. Zaman kavrami tim insanlar tarafindan hissedilen, soyut olmasina karsin

varlik anlaminda kabul géren bir kavram olmasina ragmen herkes tarafindan ayni sekilde ifade edilen bir tanimi

bulunmamaktadir.

Tirk Dil Kurumuna (2022) gore; bir isin, bir olusun icinde gectigi, gececegi veya gegmekte oldugu sire, vakit
olarak ifade edilmektedir. Eilon (1993) insanlarin kendi hareketlerini tayin etmeye c¢alismalarinin bir ifadesi
olarak tanimladigi zamani, esi benzeri olmayan, yenilenmesi mumkin olmayan, yerine baska bir seyin
konulamayacagi, geri donisi olmayan bir durum olarak ifade etmektedir. Hacioglu vd., (2017) ise zamani
tanimlarken; kisa ya da uzun siireli, asla tekrar edilemeyen, baslangi¢ ve bitisi belirlenmis, saat ile ifade edilen

bir durum olarak belirtmistir.

Cunningham (2016) sanayi devrimi sonrasinda makinelesmenin artisi neticesinde is gliciinde insan varliginin
destegine olan ihtiyacin azalmasi ile birlikte bireylerin kendileri icin ayirdiklari zaman dilimlerinde artislar
meydana getirmis bu duruma paralel olarak serbest zaman seklinde ifade edilen kavramin yayginlasmasi

durumu ortaya ¢ikmistir.

Veal (1999) serbest zamani tanimsal olarak ifade ederken, bireyin zorunlu olarak gergeklestirdigi siire haricinde
kalan ve rekreatif faaliyetlerin gergeklestigi zaman dilimi seklinde tanimlamaktadir. Ayrica yasamin
sirdirilebilmesi icin biyolojik olarak gerekli olan yemek, uyku vs. faaliyetler gibi zorunlu olan durumlar disinda
kalan zaman dilimi olarak ifade edilmektedir. Diger bir tanimlamada ise bireysel memnuniyet icerisinde fiziksel
ve kultirel gevre kosullarina bagli olarak digsal bir zorlama olmadan kisinin 6zglr bir durumda yasadigi zaman

dilimi olarak ifade etmektedir.

Bireylerin serbest zamanlarinda yapmak istemedikleri, yapma mecburiyetinde olduklari veya yapacak bir sey
bulamamalarinin onlarda can sikintisina neden oldugu tespit edilmistir (Caldwel vd., 1999). Yapilan bir eylemin
surekliligi nedeni ile olusan monotonlugun ve sikilmanin olumsuz etkilerinden kaginmak bireyler igin zorlu bir
siire¢ olabilmektedir. Ote yandan séz konusu siirece dikkat cekici veya eglendirici bir unsur dahil edilirse
stkilmanin olumsuz sonuglarindan kaginilmis olunacaktir. Bu olumsuz sonuglardan kaginmanin 6zellikle geng
bireylerin ilgi alanina giren ve giinliik yasam sirelerinde ve aktivitelerinde énemli bir yer tutmasina neden olan
sosyal medya kullanimina dogru onlari yonelttigi disliniiimektedir. Bireylerin bu yonelimde asiriya kagmasi ve
bir konu, bir olay, bir nesne ya da bir araca gereginden fazla, giinlik yasamini etkileyecek boyutta, iliski ve
iletisimlerinde tesiri dokunacak bi¢cim ve boyutta zaman ayirmasi, baghlk sergilemesi ise bir tir bagimlihk

olusmasina neden olabilmektedir.
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Sosyal medya kullaniminin 6zellikle glinimizde yogun bir sekilde kullanilmasi bireylerin serbest zaman
algilarinin da etkilenmesine neden oldugu disliniilmekte ve olusan bu durumun sosyal medya bagimliligini
tetikledigi dustnllmektedir. Bireylerin serbest zaman ve bu neden ile ¢calismamizda lise 6grencilerinin serbest

zamanda sikilma algilarinin sosyal medya bagimlilig Gizerinde etkisinin incelenmesi amaciyla yapiimistir.
YONTEM
Arastirma Modeli

Genel tarama modeline goére yuritilen ¢alismamizda, betimsel ve iliskisel tarama modeli birlikte kullanilmistir.
Bu arastirmalarda bir durum ya da olay oldugu gibi betimlenmekte ve bu duruma sebep olan degiskenlerin

iliskisi, etkisi ve bunlarin dereceleri belirlenmektedir (Karasar, 2005).
Arastirma Grubu

Arastirma grubunu, 2022-2023 egitim-6gretim yilinda Batman Spor lisesinde 6grenime devam eden 232 ve Siirt

Sehit Zafer Kilig Spor Lisesinde 6grenime devam eden 243 olmak lizere toplamda 475 6grenciden olusmaktadir.
Verilerin Toplanmasi

Veriler Google Formlar Gzerinden ulastirilmis ve arastirmada gonillilik esas alinmistir. Toplamda 356

katilimciya ulasiimistir.
Veri Toplama Araglari

Veri toplama araci olarak, ilk boélim arastirmacilar tarafindan gelistirilen kisisel bilgi formu ikinci bolimde
Ozgenel vd., (2019) tarafindan gelistirilen Ergenler icin Sosyal Medya Bagimlihg Olcegi (ESMBO), Ugiinci
boliimde Iso-Ahola ve Weissinger (1990) tarafindan gelistirilen Tirkge uyarlamasi Kara vd., (2014) tarafindan

yapilan Serbest Zamanda Sikilma Algisi Olgegi kullanilmistir.
Kisisel Bilgi Formu

Bu kisimda yas, cinsiyet, sosyal medyada gegcirilen siire, engok kullanilan sosyal medya araci, sosyal medyayi

kullanim amacindan olusan sorular yer almaktadir.
Ergenler i¢in Sosyal Medya Bagimhihgi Olgegi

Ozgenel vd., (2019) tarafindan gelistirilen Ergenler icin Sosyal Medya Bagimlihgi Olcegi (ESMBO) tek boyutlu
olup 9 maddeden olusmaktadir. Olcek Higcbir zaman (1) ile Her zaman (5) arasinda besli likert tipindedir.
Olcekten alinan yiiksek puan sosyal medya bagimliliginin yiiksekligini ifade eder. Olgegin orjinalinde Cronbach

Alpha katsayisi 0.89 olarak hesaplanmistir. Bu calismada ise 0.86 olarak tespit edilmistir.
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Serbest Zamanda Sikilma Algisi Olgegi

Iso-Ahola ve Weissinger (1990) tarafindan gelistirilen Tirkge uyarlamasi Kara vd., (2014) tarafindan yapilan
Serbest Zamanda Sikilma Algisi Olgegi 10 madde ve iki alt boyuttan olusmaktadir. ilk alt boyut Sikilma 1., 2., 6.,
7., 10. maddelerden, ikinci alt boyut doyumsuzluk ise 3., 4., 5., 8., ve 9. sorulardan olusmaktadir. Olgekte
bulunan segenekler “1= Kesinlikle Katilmiyorum”, ile “5= Kesinlikle Katiliyorum” seklinde 5’li likert tipi seklinde
derecelendirilmistir. Kara vd., (2014) tarafindan 6lgegin, Cronbach Alpha ig¢ tutarlilik katsayisinin “sikilma” alt
boyutu icin 0.72, “doyumsuzluk” alt boyutu i¢in 0.72 oldugu tespit edilmistir. Bu calismada ise “sikilma” alt

boyutu i¢in 0.73, “doyumsuzluk” alt boyutu igin 0.68 oldugu tespit edilmistir.
Verilerin Analizi

Elde edilen veriler SPSS 25.0 paket programi kullanilarak analizi yapilmistir. istatistiksel acidan, frekans, yiizde
ve glivenirlik katsayisi, t testi, anova testi, pearson korelasyon testi ve dogrusal regresyon analizleri yapilmigtir.

Olgeklerin giivenirliligi Cronbach’s Alpha katsayisi ile belirlenmistir. Analiz %95 giiven araliginda hesaplanmstir.

Etik Kurul izni

Bu calisma icin Aydin Adnan Menderes Universitesi Sosyal Bilimler Enstitiisii Etik Kurulu'ndan 18.01.2023 tarih

ve 31 karar numarali etik kurul onayr alinmistir.

BULGULAR
Tablo 1. Demografik Degiskenler
Degiskenler f %

14 yas ve alti 80 22,5
15 yas 73 20,5
Yas 16 yas 116 32,6
17 yas ve Ustl 87 24,4
Cinsiyet Kadin 219 61,5
Erkek 137 38,5
1 saat ve alti 113 31,7
Sosyal Medyada 2-3 saat 166 46,6
Gegirilen Sirre 4-5 saat 55 15,4

6 saat ve Ustu 22 6,2
Facebook-instagram 165 46,3
En Cok Kullandiginiz Whatsap 81 22,8

Sosyal Medya Araci Tik tok 29 8,1
Diger 81 22,8

Sosyallesme 26 7,3
Sosyal Medya Arkadaslarla iletisim kurma 112 31,5
Vakit gegirme 148 41,6

Kullanma Amaci ———

Bilgi edinme 56 15,7

Diger 14 3,9

Toplam 356 100

Tablo 1'de katilimcilara ait demografik bilgilere yer verilmistir. Kategorize edilen degisken gruplarinda en ¢ok

kadin katilimcilarin yer aldigi (%61,5); yas degiskeninde 16 yas araligi katilimcilarin oldugu (32,6); sosyal
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medyada gegirilen sire degiskeninde 2-3 saat vakit gegirildigi (%46,6); en ¢ok kullanilan sosyal medya
degiskeninde Facebook-instagram oldugu (%46,3) ve sosyal medya kullanma amacinda ise vakit gegirme
oldugu gorilmektedir (%31,5).

Tablo 2. Olgeklere iliskin tanimlayici degerler

Degiskenler N Min. Max. Mean Std. Dv.
Sikilma 356 5,00 25,00 13,69 4,41

Doyumsuzluk 356 5,00 25,00 17,59 3,68
SZSAO 356 10,00 47,00 31,29 5,11
ESMBO 356 9,00 45,00 18,04 7,07

Tablo 2’de katilimcilarin serbest zamanda sikilma algilarinin sikilma boyutundaki puanlarinin orta diizeyde
oldugu, doyumsuzluk puanlarinin ve 6lgek toplam puanlarinin ise yiiksek oldugu gorilmektedir. Sosyal medya

bagimlilik diizeylerinin ise distlik oldugu gorilmektedir.

Tablo 3. Katilimcilarin serbest zamanda sikilma algilari ve sosyal medya bagimlilik diizeylerinin yas degiskenine gore anova
analizi sonuglari

Boyutlar Yas N X SS F p
1) 14 yas ve alti 80 13,46 4,39
Siilma 2 15yas 73 13,28 4,16 ca0 o1
) 16 yas 116 14,06 4,69 ) ,
417 yas ve usti 87 13,75 4,29
(1) 14 yas ve alti 80 17,71 2,78
(2) 15yas 73 18,13 3,69
Doyumsuzluk )16 yas 116 17,39 3,90 838 A74
417 yas ve (st 87 17,31 4,07
1) 14 yas ve alti 80 17,71 2,78
) @ 15yas 73 18,13 3,69
SZSAO ()16 yas 116 17,39 3,90 125 /946
417 yas ve Usti 87 17,31 4,07
1) 14 yas ve alti 80 31,17 3,94
" () 15yas 73 31,42 5,07
ESMBO (3) 16 yas 116 31,45 5,42 1,071 1362
417 yas ve Ustii 87 31,06 5,72
(p>0.05).

Tablo 3’e gore katilimcilarin serbest zamanda sikilma algilari ve sosyal medya bagimlilik diizeyleri ile yas
degiskeni arasinda yapilan anova testine gore istatistiksel olarak anlamli farklihk olmadigi gorilmektedir

(p>0.05).

Tablo 4. Katimcilarin serbest zamanda sikilma algilari ve sosyal medya bagimlilik diizeylerinin cinsiyet degiskenine gore t
testi analizi sonuglari

Boyutlar Cinsiyet N X SS F p
S
Doyumsuzluk Iéf:eIE i;? i;:;i z:;i ,839 ,402
o M am e o
oo B mm o om L
(p<0.05).
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Tablo 4’e gore katilimcilarin serbest zamanda sikilma algilari ve sosyal medya bagimlilik dizeyleri ile cinsiyet
degiskeni arasinda yapilan t testine gore serbest zamanda sikilma algisi toplam puani ve sikilma alt boyutlarinda

istatistiksel olarak anlamh farkhhk oldugu tespit edilmistir (p<0.05).

Tablo 5. Katilimcilarin serbest zamanda sikilma algilari ve sosyal medya bagimlilik diizeylerinin sosyal medyada gegirilen
sure degiskenine gore anova analizi sonuglari

Boyutlar Siire N X Ss F p Bonferonni
(1) 1 saat ve alti 113 12,54 4,04
() 2-3 saat 166 13,74 4,50
Stkilma (4.5 saat 55 15,29 4,25 6,008 ,001 31
46 saat ve Usti 22 15,18 4,55
(1) 1 saat ve alti 113 18,50 3,65
(2) 2-3 saat 166 17,50 3,43
Doyumsuzluk G14.5 saat 55 16,70 3,71 5,097 ,002 13,4
46 saat ve Uisti 22 15,90 4,54
(1) 1 saat ve alti 113 31,05 4,54
N (2 2-3 saat 166 31,24 5,10
SZSAO () 4-5 saat 55 32,00 5,38 /446 /720 il
46 saat ve (st 22 31,09 7,21
(1) 1 saat ve alti 113 15,36 6,19
ESMBO (2) 2-3 saat 166 17,77 6,17 2,3,4>1
(4.5 saat 55 21,89 7,18 19,001 0,000 3,452
46 saat ve Usti 22 24,22 9,62
(p<0.05).

Tablo 5’e gore katihmcilarin serbest zamanda sikilma algilar ve sosyal medya bagimlilik dizeyleri ile sosyal
medyada gegirilen siire degiskeni arasinda yapilan anova testine gore serbest zamanda sikilma algilari toplam
puani disinda tim degiskenlerde istatistiksel olarak anlamli farklilik oldugu gorilmektedir (p<0.05). Hangi
gruplar arasinda farklilik oldugunu belirlemeye yonelik yapilan bonferonni analizinde serbest zamanda sikilma
algisinin sikilma alt boyutunda giinliik olarak 4-5 saat sosyal medyada vakit geciren katilmci ortalamalarinin
gilinlik olarak 1 saat ve alti sosyal medyada vakit gegiren katilimcilardan ylksek oldugu; serbest zamanda
stkilma algisinin doyumsuzluk alt boyutunda ise giinliik olarak 1 saat ve alti sosyal medyada vakit gegiren
katilimci ortalamalarinin giinliik olarak 4-5 saat ile 6 saat ve Ustl sosyal medyada vakit geciren katilimcilardan
yuksek oldugu; sosyal medya bagimhihgi puanlarinda ise giinliik olarak 2-3 saat, 4-5 saat, 6 saat ve Usti katilimci
ortalamalarininl saat ve alti sosyal medyada vakit geciren katilimcilardan ylksek oldugu ve giinlik olarak 4-5
saat, 6 saat ve Ustl katilimci ortalamalarinin 2-3 saat, sosyal medyada vakit gegiren katilimcilardan yiksek

oldugu sonucuna ulasiimaktadir.

Tablo 6. Katilimcilarin serbest zamanda sikilma algilari ve sosyal medya bagimhlik diizeylerinin en gok kullanilan sosyal
medya araci degiskenine gore anova analizi sonuglari

Boyutlar Sosyal Medya Araci N X SS F p Bonferonni

(UFacebook-instagram 165 13,52 4,22
2Whatsap 81 12,90 3,92

Sikilma BTik tok 29 15,31 518 2,702 ,046 3>1
(4)Diger 81 14,24 4,83
(UFacebook-instagram 165 17,90 3,73
2Whatsap 81 17,88 3,05

1,82 142 -

Doyumsuzluk GITik tok 29 16,86 3,77 824 14

“Diger 81 16,93 4,03
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(UFacebook-instagram 165 31,43 5,21
. 2Whatsap 81 30,79 4,49
SZSAO ,599 ,616 -
BITik tok 29 32,17 5,52
@Diger 81 31,18 5,38
(UFacebook-instagram 165 18,98 6,82
" 2Whatsap 81 15,95 5,83 1>3,2
ESMBO 8,564 000 ’
BITik tok 29 22,41 8,81 ! ! 3>4
“Diger 81 16,65 7,10
(p<0.05).

Tablo 6’ya gére katilimcilarin serbest zamanda sikilma algilari ve sosyal medya bagimhlik dizeyleri ile en ¢ok
kullanilan sosyal medya araci degiskeni arasinda yapilan anova testinde serbest zamanda sikilma algilarinin
stkilma alt boyutunda ve sosyal medya bagimliligi toplam puaninda istatistiksel olarak anlamh farkhlik oldugu
gorialmektedir (p<0.05). Hangi gruplar arasinda farkhilik oldugunu belirlemeye yonelik yapilan bonferonni
analizinde serbest zamanda sikilma algisinin sikilma alt boyutunda tiktok kullanan katihmcilarin puanlarinin
facebook-instagram kullanicilarindan daha yuksek oldugu; sosyal medya bagimhhg puaninda ise facebook-
instagram ve tiktok kullanan katiimcilarin puanlarinin whatsap kullanicilarindan daha yiiksek oldugu ve tiktok
kullanicilarinin puanlarinin diger sosyal medya uygulamalarini kullanan katiimcilardan daha yiksek oldugu

sonucuna ulasiimaktadir.

Tablo 7. Katilimcilarin serbest zamanda sikilma algilari ve sosyal medya bagimlilik diizeylerinin sosyal medyayi kullanma
amaci degiskenine gore anova analizi sonuglari

Boyutlar Siire N X SS F p Bonferonni
(WSosyallesme 26 14,30 4,30
@jletisim kurma 112 12,62 3,93

Sikilma BIVakit gecirme 148 15,20 4,41 6,008 ,001 3>1
“)Bilgi edinme 56 11,55 4,28
GIDiger 14 13,71 3,29
(WSosyallesme 26 17,80 4,22
Qjletisim kurma 112 17,86 3,27
Doyumsuzluk BVakit gegirme 148 17,27 3,57 5,097 ,002 1>3,4
@Bilgi edinme 56 17,83 4,53
GIDiger 14 17,57 3,36
(WSosyallesme 26 32,11 5,94
Qjletisim kurma 112 30,49 4,44
SZSAO BIVakit gegirme 148 32,47 4,89 446 ,720 -
“)Bilgi edinme 56 29,39 6,08
GIDiger 14 31,28 3,58
(WSosyallesme 26 18,11 5,54
(Z)ileti§im kurma 112 17,00 5,82 2,3,4>1
ESMBO BIVakit gegirme 148 20,20 7,18 19,001 0,000 3,4>2
“Bilgi edinme 56 14,41 6,97
GCIDiger 14 17,85 10,49
(p<0.05).

Tablo 7’e gore katimcilarin serbest zamanda sikilma algilari ve sosyal medya bagimlilik diizeyleri ile sosyal
medyay! kullanma amaci degiskeni arasinda yapilan anova testine gore serbest zamanda sikilma algilarinin
doyumsuzluk alt boyutu disinda tiim degiskenlerde istatistiksel olarak anlaml farklilhk oldugu gorilmektedir
(p<0.05). Hangi gruplar arasinda farkhlik oldugunu belirlemeye yonelik yapilan bonferonni analizinde serbest

zamanda sikilma algisi toplam puani ve sikilma alt boyutunda ve vakit gegirme amacgli sosyal medyayi kullanan
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katihmcilarin ortalamalarinin, iletisim kurma ve bilgi edinme amagl sosyal medyayi kullanan katilimcilardan
yuksek oldugu, sosyal medya bagimhligi puanlarinda ise vakit gecirme amacgh sosyal medyayi kullanan
katilimcilarin ortalamalarinin, iletisim kurma amach sosyal medyayi kullanan katihmcilardan ylksek oldugu

sonucuna ulasiimaktadir.

Tablo 8. Degiskenlere yonelik pearson korelasyon analizi sonuglari

Degisken 1- 2- 3-
1
1-Sikilma '
p -
r -,212%* 1
2-Doyumsuzluk 0 1000
" r 409%** -,146** 1
3-ESMBO ! !
p ,000 ,006 -
(p<0.05).

Tablo 8de serbest zamanda sikilma algisi ile sosyal medya bagimliligi arasindaki iliskiyi belirlemeye yonelik
pearson korelasyon analizi yer almaktadir. Sosyal medya bagimliligi ile sikilma algisi arasinda pozitif ydonde orta
diizeyde ve anlamli iliski oldugu gorilirken (r=,409); sosyal medya bagimhligi ile doyumsuzluk arasinda distk

diizeyde anlamli ve negatif iliski oldugu gértlmektedir (r= -,146).

Tablo 9. Katilimcilarin serbest zamanda sikilma algilarinin sosyal medya bagimlilik Gizerindeki etkisinin incelenmesi amaciyla
vapilan dogrusal regresyon analizi

Bagiml Bagimsiz Durbin
Degisken  Degisken B Standart Hata Beta t p R2 Watson
Sabit 11,485 2,211 - 5,196 ,000
ESBMO Sikilma ,633 ,079 ,395 7,973 ,000 0,080 2,124
Doyumsuzluk -,120 ,095 -,063 -1,263 ,207

Tablo 8de serbest zamanda sikilma algisi ile sosyal medya bagimliligi arasindaki iliskiyi belirlemeye yonelik
pearson korelasyon analizi yer almaktadir. Sosyal medya bagimliligi ile sikilma algisi arasinda pozitif yonde orta
dizeyde ve anlamli iliski oldugu goriliirken (r=,409); Sosyal medya bagimliligi ile doyumsuzluk arasinda distik

diizeyde anlamli ve negatif iliski oldugu gértlmektedir (r= -,146).

TARTISMA ve SONUC

Katilimcilarin serbest zamanda sikilma algilarinin sikilma boyutu puanlarinin orta dizeyde oldugu, doyumsuzluk
puanlarinin ve 6lgek toplam puanlarinin yiiksek oldugu goriilmektedir. Sosyal medya bagimlilik diizeylerinin ise
disik oldugu gorilmektedir. Ding (2021) yaptigi calismada spor bilimleri 6grencilerinin sosyal medya
bagimliliklarinin yiksek diizeyde oldugu sonucuna ulasilmistir. Yasartiurk (2016) yapmis oldugu calismada
katilimcilarin bos zamanda sikilma algisi ve 6lgek toplam puan degerlerinin orta dizeyde, doyumsuzluk
puanlarinin ise orta diizeyin (izerinde oldugu sonucuna ulagsmistir. Aktan (2018) tiniversite 6grencilerinin sosyal
medya bagimlilik diizeylerinin gesitli degiskenlere gére inceledigi ¢calismasinda sosyal medya bagimhliklarinin az
bagimli dizeyinde oldugu sonucuna varmistir. Ho vd., (2017) tarafindan Singapur'da gerceklestirilen ve

genclerin sosyal aglara bagimlilik seviyelerinin yiksek oldugunu bildiren c¢alismalari mevcuttur. Ding (2021)
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yaptigi calismada spor bilimleri 6grencilerinin sosyal medya bagimhliklarinin ylksek diizeyde oldugu sonucuna

ulasiimistir.

Serbest zamanda sikilma algilari ve sosyal medya bagimlilik diizeyleri ile yas degiskeni arasinda yapilan anova
testine gore istatistiksel olarak anlaml farklilik olmadigi gorilmektedir. Kose ve Baykdse (2019) yaptiklari

calismada yasa gore sikilma algisi puanlari arasinda anlamli bir fark olmadigi sonucuna ulagmislardir.

Serbest zamanda sikilma algilari ve sosyal medya bagimlilik diizeyleri ile cinsiyet degiskeni arasinda yapilan
analiz sonucunda serbest zamanda sikilma algisi toplam puani ve sikilma alt boyutlarinda kadin katilimcilarin
erkek katilimcilardan daha yiiksek diizeyde sikilma algisi diizeyine sahip olduklari sonucuna varilmistir. Kara vd.,
(2014), tarafindan farkli meslek alanlarinda yer alan yetiskin bireyler Gzerinde yiritilen arastirmaya gore,
doyum alt boyutu icin erkeklerin kadinlara gore daha yiksek puan aldiklari ve sikilma algisi hissini daha az
yasadiklari gorilmistlr. Gucal ve Kara’nin (2015) akademik personellerin asiri galisma diizeylerinin belirlenmesi
amaciyla serbest zaman sikilma algisi ¢alismasinda kadinlarin doyum puanlarinin erkeklere gére daha yuksek
ciktigl gorilmistir. Kayapinar (2021) tenise katilan bireyler ile ilgili yaptigi ¢calismada cinsiyet degiskeni sikilma
puan ortalamalarinda anlamh farklilk gostermezken, doyumsuzluk alt boyutunda erkek bireylerin kadin
bireylerden daha yiksek sikilma dlzeyine sahip oldugu sonucuna varmistir. Ayverdi ve Kara’nin (2015) yapmis
oldugu baska bir calismada erkeklerin doyum puanlarinin kadinlara gore daha yiksek oldugu sonucuna
ulasiimistir. Yasartirk (2016) bos zamanlarda sikilma algisinda, kadin katilimcilarin sikilma puanlari erkeklere
gore daha disiik doyum puanlar ise daha yiksek oldugunu, sikilma boyutunda ise anlamh bir farkliliga
ulasamamistir. Yapilan bir diger ¢alismada cinsiyet degiskeni ile sosyal medya bagimlilik diizeyleri arasinda

anlamh bir farkhhgin olmadigi sonucuna varmistir.

Serbest zamanda sikilma algilari ve sosyal medya bagimhlk diizeyleri ile sosyal medyada gegirilen siire
degiskeni arasinda anlamli yonde sonuglar tespit edilmistir. Serbest zamanda sikilma algisinin sikilma alt
boyutundaki artis sosyal medyada gegirilen siirenin artisina neden oldugu doyumsuzluk alt boyutunda ise sosyal
medyada gegirilen siirenin azhg doyumsuzluk ortalamalarinda yiikselise neden oldugu sonucuna variimistir.
Sosyal medya bagimliliginda ise gegirilen siirenin artisina paralel olarak bagimlilik diizeyinde de artisa oldugu
sonucuna varilmistir. Aktan (2018) tarafindan yapilan ¢alismada katilimcilarin glnlik sosyal medya kullanim
sireleri ve sosyal medya bagimlilik diizeyleri arasinda anlaml bir farkllik tespit edilmistir. Calismamiza benzer
sekilde giinliik sosyal medya kullanim siresi arttikga sosyal medya bagimlilik seviyesinin arttigini bildirmislerdir.
Ayni ¢calismada sosyal medya kullanim yili arttikga bagimlilik oraninda da artis oldugu bildirilmistir. Balci ve
Golci (2013) tarafindan 903 liniversite 6grencisi tizerinde yapilan diger bir calismada Facebook kullanim siresi

ile Facebook bagimlilk diizeyi arasinda dogrusal bir iliskinin varligini ortaya koyan galismalari mevcuttur.

Serbest zamanda sikilma algilari ve sosyal medya bagimhhlk dizeyleri ile en ¢ok kullanilan sosyal medya araci
degiskeni arasinda yapilan analiz sonucunda serbest zamanda sikilma algilarinin sikilma alt boyutunda ve sosyal

medya bagimliligi toplam puaninda anlaml farklilik oldugu sonucuna varilmistir. Serbest zamanda sikilma
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algisinin sikilma alt boyutunda tiktok kullanan katiimcilarin puanlarinin facebook-instagram kullanicilarindan
daha yiiksek oldugu; sosyal medya bagimliligi puaninda ise facebook-instagram ve tiktok kullanan katiimcilarin
puanlarinin whatsap kullanicilarindan daha yiksek oldugu ve tiktok kullanicilarinin puanlarinin diger sosyal
medya uygulamalarini kullanan katilimcilardan daha yiiksek oldugu sonucuna ulasilmigtir. Calismamizda 2016
yilinda oOzellikle geng bireyler icin piyasaya surilen tik tok platformunun diger sosyal medya araglarindan
anlamh bir sekilde ylksek ¢ikmasinin nedeni 6zellikle bu uygulamanin geng bireyler icin Uretilmis olmasindan

kaynakli oldugu dusiinilmektedir.

Serbest zamanda sikilma algilari ve sosyal medya bagimhlk diizeyleri ile sosyal medyay! kullanma amaci
degiskeni arasinda serbest zamanda sikilma algilarinin doyumsuzluk alt boyutu disinda tiim degiskenlerde
istatistiksel olarak anlaml farklilik oldugu sonucuna varilmistir. Serbest zamanda sikilma algisi toplam puani ile
sikilma alt boyutunda ve vakit gecirme amach sosyal medyayi kullanan katilimcilarin ortalamalarinin iletisim
kurma ve bilgi edinme amaclh sosyal medyay! kullanan katilimcilardan yuksek oldugu, sosyal medya bagimliligi
puanlarinda ise vakit gecirme amagli sosyal medyayi kullanan katilimcilarin ortalamalarinin iletisim kurma
amacli sosyal medyayi kullanan katimcilardan yiiksek oldugu sonucuna ulasilmaktadir. Bireyleri sikilmaya iten
en 6nemli unsurlardan bir tanesi de sliphesiz sosyal iliskilerin zayif veya hi¢ olmamasi olarak gorulebilir.
Arastirmamizda 6zellikle spor aktivitesinde bulunan katilimcilar ile yapilmasindan dolayi sosyal iliskileri ve
iletisim becerilerindeki ihtiyaglarindan ziyade vakit gegcirme amagli kullanmalarindan dolayi bu durumun ortaya
ciktigl dustnilmektedir. Ayrica galismamizda tiktok kullaniminin diger sosyal medya araglarindan daha fazla

kullanilmasi ile ilgili ¢ikan sonug¢ bu durumunda destekler niteliktedir.

Serbest zamanda sikilma algisi ile sosyal medya bagimliligi arasindaki iliskiyi belirlemeye yonelik pearson
korelasyon analizi yer almaktadir. Sosyal medya bagimhhg: ile sikilma algisi arasinda pozitif yonde orta diizeyde
ve anlamli iliski oldugu goriliirken (r=,409); Sosyal medya bagimliligi ile doyumsuzluk arasinda diistk dizeyde
anlamh ve negatif iliski oldugu goriilmektedir (r= -,146). Ayrica serbest zamanda sikilma algisinin sosyal medya
bagimlihg Gzerinde istatistiksel olarak anlamh ve pozitif bir etkisinin oldugu ancak doyumsuzluk degiskeninde

bir farkliligin olmadigi sonucuna ulagiimigtir.

Sonug olarak sikilma durumunun gesitli olumsuz duygu durumlariyla iliskili oldugu ve bireylerin bu olumsuz
durumdan uzaklasmalarini saglayacak cesitli yollar edinmelerine yol actigi disinilmektedir. Bu yollardan biri
olarak gordikleri sosyal medya kullanimi bireyler icin bagimhlik diizeyine c¢ikabilmektedir. Calismamizda
ozellikle sportif faaliyetlerden arta kalan zamanlarinda 6zellikle geng nesiller igin belirtmek gerekirse sosyal
medya araglarini kullanmaya yoneldikleri gérilmekte fakat bu durum sportif faaliyetlere katilm séz konusu
oldugundan sosyallesme ve iletisim kurma gibi ihtiyaglarini belirli diizeyde karsiladiklari icin sosyal medya

bagimlilik diizeylerinin dislk diizeyde olmasini beraberinde getirdigi diisiinilmektedir.
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ONERILER

Ozellikle sosyal medya kullaniminin geng nesiller Gizerinde uzun siireli kullanima bagli olarak olusabilecek sosyal
medya bagimlihg, zihinsel ve fiziksel olumsuzluklarin engellenmesinde sportif faaliyetlere katilim saglanmasi,
bireylerin bir takim sosyallesme, iletisim kurma gibi ihtiyaglarini karsilayacagindan ilgili etkinliklere katilimlara
yonlendirmeler aile, yakin g¢evre, tim kurum ve kuruluslarca desteklenmelidir. Dijital ortamlarda risklerden
korunmasi,  kisisel verilerin  korunmasi, mahremiyetin  saglanmasi, dijital haklari  konusunda
farkindaliklarinin arttirilmasi, bireylere bilinglendirme faaliyetlerinin gerceklestiriimesi ve internet etigi
konusunda bilgilendirilmeslirin yapilmasi. Sosyal medya bagimliligi konusu arastirmacilar tarafindan ¢ok daha
kapsaml bir sekilde ele alinarak genis katilimli aragtirmalar ve dlgiimleme galismalari yapilmalidir. Dijital arag ve
uygulamalarin sadece bos vakit, oyun ve eglence araci olmadigi bilgi edinme ve derslere yardimci olma amagh

da kullanilabilecegi konusunda bireyler ve aileler bilinglendirilmelidir.
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