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ABSTRACT

In this study, it was aimed to examine the relationship levels between organizational
attractiveness, organizational image and organizational loyalty variables within the framework of
the views of physical education and sports teachers. The research was designed according to the
relational survey model and for this purpose, the structural equation model based on the
theoretical framework was constructed. Sample of study consists of 309 physical education and
sports teachers, 105 female and 204 male, working in secondary and high schools affiliated to
Ankara Provincial Directorate of National Education in the 2020-2021 academic year. Personal
information form created by the researchers, Organizational Attractiveness Scale (OAS) and
Organizational Image Perception Scale (OIP) developed by Akman (2017) and Organizational
Loyalty Scale (OLS) developed by Girbiiz (2008) were used as data collection tools in the study.
SPSS 22 and AMOS 18 programs were used for the analysis of the data obtained. All hypotheses
created according to the findings obtained in the study were confirmed. The first hypothesis, H1
hypothesis, revealed a significant and positive relationship between physical education and sports
teachers' organizational image and organizational attractiveness perceptions. In the second
hypothesis, the H2 hypothesis, it was determined that there is a positive and significant
relationship between organizational image and organizational loyalty. The final hypothesis of the
study, the H3 hypothesis, has emerged as a result of the positive effect of organizational
attractiveness on organizational loyalty. As a result, it can be thought that increasing the
organizational image and organizational attractiveness will have a positive effect in ensuring the
organizational loyalty of physical education and sports teachers.

Keywords: Organizational attractiveness, organizational commitment, organizational image,
physical education and sports teacher.
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INTRODUCTION

Educational organizations have to develop continuously due to their environment and the functions they
undertake. Expectations towards educational organizations differ in line with the constantly changing needs of
individuals, societies and other stakeholders. Educational organizations also try to respond to these expectations
by altering organizational functioning, structure and processes (Terzi, 2001). In order to succeed and survive, an
organization must have a positive image, an organizational attractiveness and members with strong
organizational commitment. This case, which is valid for all organizations, also applies to schools that are

educational organizations.

As in all profession groups, the profession of teaching in general and physical education and sports teaching in
particular has its own set of values and norms. Working environments that can meet the needs of teachers are
important in revealing these norms and behaviors. However, there are many studies (Gencay, 2007; Soyer, Can,
& Kale, 2009; Yaman, 2009) showing that physical education and sports teachers encounter a variety of
difficulties while performing their profession, that they experience burnout, and that their job satisfaction levels
are low. Problems such as distrust in the school, burnout, lack of motivation and support may adversely affect
teachers' professional commitment and harm the process of gaining the values and competencies that are at the
core of the teaching profession and desired to be brought into society (Akman & Ozdemir, 2019). The problems
experienced by physical education and sports teachers may arise from different factors such as physical
inadequacies of schools, negative attitudes and behaviors of management and other branch teachers towards
physical education and sports lessons, lack of autonomy to work, and school work that goes beyond lesson hours.
At the same time, the existence of these problems may cause physical education and sports teachers to find their
school boring. Finding the school unattractive may cause negative impacts on organizational image and

organizational commitment.

Organizational attractiveness is the attitude of considering an organization as a desirable entity to start a
relationship (Aiman-Smith, Bauer, & Cable, 2001), and while it does not refer to the actual behaviors of the
organization in terms of being a place where individuals can potentially be employed in relation to some
organizations, it does contain feelings and thoughts (Highhouse, Lievens & Sinar, 2003). It is a dynamic
relationship in itself and means more than the passive relationship between the person and the organization.
Employees here tend to make all kinds of sacrifices in order to make the organization more efficient (Vandenberg
& Scarpello, 1994). According to studies, it was determined that business and organizational characteristics have
an impact on organizational attractiveness (Barber, 1998; Breaugh & Starke, 2000; Chapman et al., 2005). Rynes
and Barber (1990) also underlined that changing organizational characteristics is an effective strategy to increase
organizational attractiveness. Organizational attractiveness has three sub-dimensions: general attractiveness,
intention to follow, and prestige. Affective and attitudinal thoughts of individuals towards a particular
organization are indicated by the general attractiveness sub-dimension. The general attractiveness sub-

dimension is argued to be passive in nature, as it does not entail an actual act of organization. On the contrary,
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the intention to follow sub-dimension is stated to point out thoughts about an actual behavior. In the prestige
sub-dimension, it is stated that social reference is the basis for creating organizational prestige (Dural, Aslan,
Alinge & Araza, 2014). The prestige sub-dimension of organizational attractiveness can be considered as a

fundamental factor in creating an organizational image.

Organizational image is defined as a general impression in the minds of the stakeholders of the organization. In
this context, the organizational image is the quality impression of the organization's name, architecture, variety
of goods and services, tradition, ideology and many factors that interact with the customers of the organization
(Dichter, 1985). It is the starting point of the organization's relationship with its internal and external
stakeholders, and it is a process. In this process, organizational image refers to the association of the messages
that the organization reflects to its stakeholders in line with its image and how much of these messages are
perceived by the stakeholders (Aksoy & Bayramoglu, 2008). It emphasizes the feelings and beliefs about the
organization in the minds of the individuals, resulting from experience and observation. In this context, it is
important for the organization to realize that not all of its impressions will contribute equally to the desired
image. It is because individuals can consciously or unconsciously choose the thoughts and impressions reflected
by the image that the organization wants to construct (Abratt, 1989). The main goals of organizational image are
to make the consumer perspective positive, to change their negative attitude, to increase the reputation and to
increase the reliability of the organization. On the other hand, issues such as showing the society that it is an
organization with a high social sensitivity, supporting its employees and providing training are among the
purposes of image (Tutar, 2007). The most important component is the experience and impressions of individuals
about the organization (Kotler, 1973). In some studies, it was suggested that the organizational image is the most

important factor that ensures commitment to the organization (Ishag, Mazhar, Bhutta, Rizwan & Nazia, 2014).

Organizational commitment refers to member behavior that includes increasing the interests of the organization
rather than the interests of the individual and showing belonging to these interests (Ko¢ & Uygur, 2010). It can
also be expressed as an emotional commitment among employees (Allen & Mayer, 1990). Organizational
commitment, in particular, includes praising the organization to individuals outside, protecting and defending
against external threats, as well as remaining committed to the organization even under abnormal conditions
(Podsakof, Mackenzie, Paine & Bachrach, 2000). Organizational commitment is the result of strong ties to both
an organization and a person or group. Thus, organizational commitment includes feelings of belonging (a strong
desire to be part of something, being ready to contribute by giving something from oneself) and trust (being
willing to act together with the group and willing to follow the organization's leader or its rules voluntarily).
Having commitment means that an individual prioritizes the needs of his/her organization by identifying them
strongly with his/her own needs, and prepares him/herself in advance to sacrifice for the benefit of the

organization (Ceylan & Ozbal, 2008).

The prerequisite for organizational effectiveness is the strength of the human actor. For this reason,

organizations gain value with the presence of people. Organizations benefit from people's limited but varied
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abilities and become a tool that enhances personal abilities. Organizations are theoretically the manifestation of
rational activities in an orderly structure (Erbesler, 1984). The image is very important in ensuring human
commitment to the organization. Furthermore, it was stated that a strong image is one of the important elements
within the perception of organizations as attractive by employees, and it was seen that the strong image also
affects the employees' behavior of continuing to work in the organization (Highhouse et al., 2003; Turban &

Greening, 1996).

When the literature is examined, it is seen that there is a positive interaction between organizational image and
organizational attractiveness (Barber, 1998; Chapman et al., 2005). In addition, there are studies claiming that
positive image affects employees' behavior of continuing to work in the organization (Highhouse et al., 2003;
Turban & Greening, 1996) and that organizational image is the most important factor that ensures commitment
to the organization (Ishaq, Mazhar, Bhutta, Rizwan & Nazia, 2014). Withey and Cooper (1989) emphasized that

commitment cannot be independent from the attractiveness of the organization.

Schools are educational organizations. In schools where the majority of staff are teachers, organizational
attractiveness and organizational image play an important role in increasing organizational commitment. In the
study conducted by Akman and Ozdemir (2019) on teachers, it was concluded that the positive organizational
image increased the attractiveness of the school, and accordingly, teachers' commitments to the school were
positively affected. Thus, it was concluded that the creation of a strong image that attracts attention in schools
can positively affect the attractiveness of the school and teachers can develop an advanced level of commitment
to the school. In addition, in a study examining the effect of organizational image perceptions of university
employees on organizational commitment and performance, It was discovered that there is a positive and
significant relationship between organizational image perceptions and organizational commitment (Altun, 2019).
One of the stakeholders of schools is students. In a study examining the relationship between students' corporate
image perceptions and organizational commitment, a significant relationship was found between corporate
image and organizational commitment (Tasliyan, Paksoy & Hirlak, 2013). As seen in the literature review, an
interaction can be mentioned between organizational attractiveness and organizational image, and
organizational commitment. While these results were obtained in studies conducted on school stakeholders, no
studies on physical education and sports teachers were encountered. In this direction, the aim of the study is to
examine the relationship between physical education and sports teachers' organizational attractiveness,
organizational image and organizational commitments. In this direction, answers for the following questions
were sought in the study:

1. Do physical education and sports teachers' perceptions of organizational image have a significant effect

on organizational attractiveness?
2. Do physical education and sports teachers' perceptions of organizational image have a significant effect
on organizational commitment?
3. Do physical education and sports teachers' perceptions of organizational attractiveness have a

significant effect on organizational commitment?
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METHOD

Research Model

This research, which aims to examine the relationships between the organizational image, organizational
attractiveness and organizational commitments of physical education and sports teachers, is in the correlational
survey model. For this purpose, some experiments were developed and a model was created by the researchers
to reveal the relationships between variables. This model has been tested by structural equation modeling. The

model to be tested with SEM analysis is presented in Figure 1.

@ T

<&

Figure 1. Structural Equation Model.

Hypotheses of the Model:

H1: Physical education and sports teachers' perceptions of organizational image have a significant effect on

organizational attractiveness.

H3: Physical education and sports teachers' perceptions of organizational image have a significant effect on

organizational commitment.

Hj: Physical education and sports teachers' perceptions of organizational attractiveness have a significant effect

on organizational commitment.
Study Group

The sample of the study consists of 345 physical education and sports teachers working in public schools in
secondary schools and high schools affiliated to the Ankara Provincial Directorate of National Education in the
academic year 2020-2021. However, as a result of the missing data and extreme value analysis performed before
starting the analysis of the research, the data of 34 participants were extracted and the research was completed

with 309 people. Demographic information about the participants is given in Table 1.
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Table 1. Demographic Information of Participants

Variables Participant N %
Female 105 66
Gender Male 204 34
. Single 107 34.6
Marital status Married 202 65.4
21-30 72 23.3
Age 31-40 116 37.5
€ 41-50 102 33.1
51 and above 19 6.1
Secondary School 148 47.9
School Level High School 161 52.1
Total 309 100.0

Looking at Table 1, it is seen that the total number of participants is 309. It is seen that 35% (105) of the
participants are female and 65% (204) of them are male. The distribution of the participants by marital status
was determined to be 107 (34.6%) single and 202 (65.4%) married. The distribution of the participants by age
groups was determined to be 72 (23.3%) aged 21-30, 116 (37.5%) aged 31-40, 102 (33.1%) aged 41-50, and 19
(6.1%) aged 51 and above. Considering the school level, the number of participants working at the secondary

school level are 148 (47.9%), while the number of participants working at the high school level 161 (52.1%).

Data Collection Tools

The research data were collected through demographic questions containing personal information created by
the researchers and the Organizational Attractiveness Scale (OAS) and the Organizational Commitment Scale
(OCS), which were developed by Akman (2017), and the Organizational Image Perception Scale (OIPS) developed
by Glirblz (2008).

Organizational Attractiveness Scale: After it was decided to use the scale developed by Akman (2017), Akman
was contacted via e-mail and the necessary permissions were obtained for the study. The OAS consists of 11
items and one sub-dimension (Sample item: | believe most teachers around me want to work in this school). The
scale, prepared in 5-point Likert type, includes statements of 1=strongly disagree, 2=disagree, 3=undecided,
4=agree and 5=strongly agree. For the reliability of OAS, the Cronbach Alpha value was determined to be .94.
According to the CFA findings made to verify the construct validity of the scale, values of x2/sd=2.11, RMSEA=.11,
GFI=.78, CFI=.98, NFI=.98 and NNFI=.97 were reached.

The Cronbach Alpha value obtained as a result of the analysis made with the data of this research was found to
be .93. The scale indicates high reliability if the Cronbach Alpha coefficient is between 0.80 and 1.00, it is very
reliable if it is between 0.80 and 0.60, it has low reliability if it is between 0.60 and 0.40, and values between 0.40
and 0.00 indicate that the scale is not reliable (Alpar, 2006). It can be said that the Cronbach Alpha coefficient
obtained has high reliability according to Alpar (2006). In the study, the factor structure of the scale was found
to be x2/sd=3.03, RMSEA=.80, CFI=.97, GFI=.93, NFI=.95 and SRMR=.039 in the CFA, which was conducted to test
the compatibility with the data set of this research. It was revealed that these results are compatible with the

data and are at an acceptable level according to Hu and Bentler (1999).
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Organizational Commitment Scale: The scale developed by Akman (2017) consists of 11 items and 3 sub-
dimensions. The first sub-dimension is “commitment to the manager” and includes 4 items (sample item: | tell
my friends or colleagues about the capabilities of my manager). The second sub-dimension is “commitment to
colleagues” and includes 3 items (sample item: | object to criticism from my colleagues). The third sub-dimension
is “commitment to students” and includes 4 items (sample item: | like the students of this school even if they do
not like me back). The scale was prepared in a 5-point Likert type with statements in the range of 1=strongly
disagree, 2=disagree, 3=undecided, 4=agree and 5=strongly agree. For the reliability of the OCS, the Cronbach
Alpha values of the sub-dimensions were determined as .85 for the sub-dimension of commitment to the
manager, .65 for the sub-dimension of commitment to the colleagues, and .74 for the sub-dimension of
commitment to the students. The overall Cronbach Alpha value for OCS was found to be .81. Values of
x2/sd=4.56, RMSEA=.08, GFI=.89, CFI=.97, NFI=.96 and NNFI=.95 were obtained according to the findings of the

CFA analysis performed to verify the construct validity of the scale.

In the reliability analysis performed on the data set of this research for OCS, Cronbach Alpha values were
determined as .80 for the "commitment to manager" sub-dimension, .61 for the "commitment to colleagues"
sub-dimension, and .63 for the "commitment to students" sub-dimension. The total Cronbach Alpha value of the
scale was determined as .76. It can be said that the obtained Cronbach Alpha coefficient is quite reliable
according to Alpar (2006). Values of x2/sd=2.94, RMSEA=.08, GFI=.94, CFI=.92 and SRMR=0.64 were determined
as a result of the CFA analysis for the construct validity of the scale. It was revealed that these obtained results

are compatible with the data and are at an acceptable level according to Hu and Bentler (1999).

Organizational Image Perception Scale: In the study, Gilirbliz (2008) used “image of primary schools,
administrator, teacher and parent scale” to determine teachers' perceptions of organizational image. The scale
developed by Glirbiiz consists of 46 items and 7 sub-dimensions. Within the scope of the research, only the part
of the scale created for teachers was used. Scale sub-dimensions are: “service quality” includes 8 items (Sample
item: In this school, extracurricular activities are held in areas such as art, culture, and sports). Second sub-
dimension "management quality" contains 5 items (Sample item: In this school, the rules concerning the student
are determined together with the student). Third sub-dimension “financial soundness” consists of 5 items
(Sample item: This school staff is satisfied with their wages). Fourth sub-dimension "working environment"
includes 7 items (Sample item: There is a team spirit among the employees in this school). Fifth sub-dimension
“social responsibility” consists of 4 items (Sample item: This school participates in social projects such as charity
activities). Sixth sub-dimension "emotional attractiveness" contains 13 items (Sample item: | feel valued at this
school). Finally, the seventh sub-dimension "corporate ethics" consists of 4 items (Sample item: Students with
low success in this school are also respected). The scale is rated in 5-point Likert type, which includes statements
in the range of 1=Strongly disagree, 2=Slightly agree, 3=Moderately agree, 4=Strongly agree, and 5=Totally agree.
Cronbach Alpha values for OIPS reliability were determined to be .91 for the "service quality" dimension, .88 for

the "management quality" dimension, .81 for the "financial soundness" dimension, .91 for the "working
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environment" dimension, .80 for the "social responsibility" dimension, .94 for the "emotional attractiveness"

dimension, and .88 for the "corporate ethics" dimension.

As a result of the analysis made for OIPS, the Cronbach Alpha coefficient was calculated for each sub-dimension
and for the general scale in this study. It was calculated as .86 for the Service Quality sub-dimension, .89 for the
Management Quality sub-dimension, .80 for the Financial Soundness sub-dimension, and .86 for the Work
Environment sub-dimension, .85 for Social Responsibility sub-dimension, .93 for Emotional Attractiveness sub-
dimension and .84 for Corporate Ethics sub-dimension. The Cronbach Alpha value was calculated as .97 for the
overall OIPS. It can be stated that the Cronbach Alpha coefficient obtained has high reliability according to the

values stated by Alpar (2006).

Proceedings and Analysis of Data

Ethical permissions were obtained from Ethics committee report with decision number 03/44 on 26.04.2021 the
Non-Interventional Scientific Studies Ethics Committee of Karamanoglu Mehmetbey University before
proceeding with the data collection process. After obtaining the necessary ethical permission, the data collection
stage of the research was initiated. The data collection tools used in the study were applied online to the physical
education and sports teachers, who constituted the sample, via Google Forms. Data collection tools were sent
via e-mail. An informative text was added to the front part of the form that participation in the study was
voluntary. After the necessary information was given, the study was carried out with the participants who

voluntarily accepted to participate.

SPSS 23 program and AMOS 22 program were used to analyze the data in the research. The structural equation
model (SEM) was used to test research hypotheses. SEM allows researchers to identify the relationships between
variables with a single analysis (Balci, 2015). Before moving on to the data analysis section, lost data analysis and
extreme value analysis were performed on the data set. In the data collected from 345 physical education and
sports teachers, the analysis of outliers/extreme values was determined according to the Mahalanobis distance
values (Leys et al., 2018; Rousseeuw & Van Zomeren, 1990) and a total of 35 data that were outliers were
removed from the data set before starting the analysis. Finally, the analysis continued with 309 sample data. In
addition, multivariate normality should be examined in order to perform SEM, which is a multivariate analysis
method. Kurtosis and skewness values were examined to test whether the obtained data set met the uni- and
multi-directional normality assumption. It was observed that the data values of organizational attractiveness
scale (-.70 to -.62), organizational commitment scale (-.073 to .57) and organizational image perception scale (-
.57 to -.91) were within normal limits. These values are between -1.5 and +1.5 for all three scales. This shows
that the data are distributed normally (Tabachnick & Fidell, 2013). SEM analysis was done with latent variables.
The sub-dimensions of each scale used in the study were included in the model as the observed variable by taking

the total score (Cokluk et al., 2012). In this study, sub-dimensions of each scale were included in the model by
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taking the total score and latent variables were created. The analysis of the obtained data was carried out using

the Maximum Likelihood method.

ETHICAL TEXT

This study was carried out in accordance with the approval of the Ethics Committee of Karamanoglu Mehmetbey

University dated 26.04.2021 and numbered 03-2021/44.

FINDINGS

In this section, the findings obtained as a result of the research are given.

Table 2. Participants' Scale Mean Scores and Means of Sub-Dimensions

Scale and Sub-Dimensions n Minimum Maximum X S
Organizational Attractiveness 309 1.00 5.00 3.71 .74
Organizational Commitment 309 2.18 5.00 3.86 A5
g Commitment to 1.00 5.00 3.93 66
Manager
Commitment to
F2 Colleagues 309 2.00 5.00 3.58 .65
Commitment to
F3 2.50 5.00 4.00 .52
Student
Organizational Image 309 1.43 5.00 3.83 .62
F1 Quality of Service 2.00 5.00 3.89 .59
F2 Management Quality 1.00 5.00 3.80 74
F3 Financial Soundness 1.20 5.00 3.57 .76
F4 Working Environment 1.71 5.00 3.90 .66
F5 Social Responsibility 1.00 5.00 3.75 .75
g~ Emotional 39 o8 5.00 3.85 64
Attractiveness
F7 Corporate Ethics 1.75 5.00 3.99 .65

The scale mean score of the participants and the mean scores obtained from the sub-dimensions of the scales
are shown in Table 2. The mean score of the organizational attractiveness scale was determined to be (¥=3.71).
It can be stated that the score range of organizational attractiveness scale is above average. The mean score of
the organizational commitment scale was found to be (X¥=3.86) and the sub-dimension scores were determined
as (X=3.93;3.58;4.00), respectively. It can be stated that the overall mean score of the organizational
commitment scale and the sub-dimension mean scores are above the average but not at a high level. The mean
score of the organizational image perception scale was determined to be (Xx=3.83) and the sub-dimensions mean
score was found to be (¥=.3.89;3.80;3.57;3.90;3.75;3.85;3.99), respectively. It can be stated that the overall

mean score of the organizational image scale and the mean score of the sub-dimensions are above the average.

Testing Hypotheses

Hypotheses are tested by SEM analysis. The path diagram, path coefficient numbers and R2 (determination

coefficient) values obtained as a result of the SEM analysis performed are given below.
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Figure 2. Path Diagram for the Research Model.

A large number of fit indices are used to determine the adequacy of the model tested in SEM. Fit indices are used
to evaluate the fit between the theoretical model and real data. It is recommended to use more than one fit
index to evaluate the fit of the model because of the strengths and weaknesses of the fit indices (Kline, 2011).
On the other hand, there are four basic fit indices that are recommended to be reported and interpreted in SEM
analyses (Kline, 2011), which are Chi-Square Goodness, X2, Root Mean Square Error of Approximation, RMSEA,
Standardized Root Mean Square Residual (SRMR) and Comparative Fit Index (CFl). On the other hand, Goodness
of Fit Index (GFI), Adjusted Goodness of Fit Index (AGFI), Incremental Fit Index (IFI) and Normed Fit Index (NFI)
are among the most used fit indices (Bollen, 1989; Bentler, 1992; Anderson and Gerbing, 1984; Jéreskog and
Sérbom, 1993; Cole, 1987; Sumer, 2000). Chi-Square Fit Test, RMSEA, CFl, IFl and SRMR indices, which are among

the values of fit index listed above, are included in this study.

Table 3. Model Goodness of Fit Values

Model Fit Index Perfect Range Acceptable Range Fit Values
x?/df 0<X2/df<2 2<X2/df<5 4.01
RMSEA .00<RMSEA<.05 .05<RMSEA<.10 .098

CFI .95<CFI<1.00 .90<CFI<.95 91

SRMR .00<SRMR<.05 .05<CFI<.10 .052

IFI .95<IFI<.1.00 .90<IFI<.95 91

According to the fit values given in Table 3, x2/df value is within the acceptable range with 4.01 ((Munro, 2005;
Simsek, 2007), and while RMSEA value of .00 <RMSEA <.05 is considered perfect fit, .05 <RMSEA <.10 value range
is in the acceptable range. The RMSEA value of the study model was determined as .098 and is at an acceptable
level (McCallum et al.,, 1996). The CFl and IFI values are accepted as perfect range if it is in the range of

.95<IFI<.1.00, while the range of .90<IFI<.95 is in the acceptable range (Marcholudis & Schumacher, 2007). The
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SRMR value is also in the acceptable range. According to these results, it can be said that the goodness of fit

values are acceptable and therefore the model is confirmed.

Table 4. Inter-Variables Effects and Significance Levels

Structural Paths Variables Standardized [ Standard Error tvalue

Organizational

Organizational Image > . 77 .07 13.84*
Attractiveness
o (0] izational
Organizational Image > rganllza ‘ona .56 .08 6.54*
Commitment
o . 0 izational
Organizational Attractiveness > rganllza ‘ona .35 .06 4.01*
Commitment
*p<.05

As a result of the analysis made, it can be said that the organizational image significantly predicts the
organizational attractiveness positively and significantly (B = .77, t = 13.84, p <.05), and the organizational image
predicts the organizational commitment positively and significantly (B = .56, t = 6.54, p <.05), and the
organizational attractiveness predicts the organizational commitment positively and significantly (B = .35, t =

4.01, p <.05).

CONCLUSION and DISCUSSION

In this study, it was aimed to examine the relationship levels between organizational attractiveness,
organizational image and organizational commitment variables within the framework of the opinions of 309
physical education and sports teachers working in secondary schools and high schools affiliated to the Ankara
Provincial Directorate of National Education in the academic year 2020-2021. For this purpose, the structural
equation model was constructed based on the theoretical framework. Data were collected from physical

education and sports teachers with an online questionnaire and the hypotheses created by SEM were tested.

Firstly, the relationship between organizational image variable and organizational attractiveness variable was
evaluated. It was determined that there is a significant and positive relationship between organizational image
and organizational attractiveness. As a result of the literature review, there are studies which examine the
relationship between organizational image and organizational attractiveness levels and support the findings of
this study (Yildiz, 2013; Formbrun, 1990; Lemmink et al., 2003; Akman, 2017; Akman & Ozdemir, 2019; Lyons &
Marler, 2011). In the study conducted by Akman (2017), the relationship levels between organizational
attractiveness, organizational image and organizational commitment were examined based on teachers'
opinions, and it was determined that there is a significant and positive relationship between organizational image
and organizational attractiveness. Akman and Ozdemir (2018) research results support the findings of this study.
In the light of the data obtained in some studies, it was stated that instrumental and symbolic image perceptions
significantly predicted organizational attractiveness (Harold & Ployhart, 2008; Van Hoye & Saks, 2011; Lievens,
2007). In the study by Lyons and Marler (2011) on undergraduate students, it was determined that organizational

image has an intermediary role in the relationship between person-job fit and organizational attractiveness. In
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line with this finding, it can be stated that there is a significant relationship between organizational image and
attractiveness. The relationship between corporate image, recognition, perceived person-organization fit,
organizational attractiveness and the intention of the candidate to apply for the job was examined in the research
by Yildiz (2013), and in the findings obtained, a significant relationship between corporate image and
organizational attractiveness was determined. Similar to the study's results, Formbrun (1990) and Lemmink et
al. (2003) discovered that high corporate image increases organizational attractiveness. It can be stated that the
creation of a strong image that attracts attention in schools will positively affect the attractiveness of the school.
Thus, it will be possible to catch the attention of qualified and potential teachers into the school. The presence
of qualified and potential teachers will affect the preference of the school by the students who will have high
academic success and will make the school rank higher in the school success ranking in the assessments. In other

words, it can be specified that there is a mutual interaction between achievement and school's attractiveness.

Secondly, another concept that is thought to be related to organizational image is organizational commitment.
According to the findings of this study, a positive significant relationship was determined between organizational
image and organizational commitment. As a result of the relevant literature review, it was revealed that there
are studies supporting the findings of our study (Karaoglu, 2019; KaiLi & HungHung 2009; Shaheen et al., 2016;
Kaur & Sock, 2013; Saylik, 2019; Akman & Ozdemir, 2019; Ishaq et al., 2014; Jha, Deitz, Babakus & Yavas 2013;
Saydam, 2018). In a study conducted by Karaoglu (2019) on physical education and sports teachers, it was
discovered that the perception of organizational image and organizational commitment are interrelated and
show moderate significance. KaiLi and HungHung (2009), in their study examining the relationship between
school image and commitment, stated that image is a significant predictor of commitment. It can be said that
individuals with high levels of organizational image show more commitment to their institutions and contribute
to the development of their institutions with their positive attitude and behavioral roles. In another study, a
moderate, significant and positive relationship was found between high school teachers' organizational internal
image perception level and their organizational commitment levels. It was stated that the increase in the internal
image perception level of the participants towards their schools increased the level of organizational
commitment for their schools (Saylik, 2019). In another similar study, Akman and Ozdemir (2019) found that
teachers' perceptions of image towards school were found at a relatively high level, and concluded that
organizational image perception positively affected organizational commitment. In the study conducted by Sock
(2013) on the effect of image on commitment, it was determined that image has a positive relationship with
attitudinal commitment in their study. Saydam (2018) found a moderate positive relationship between
organizational image and student commitment in the study on university students. The success of organizations
depends on many factors. One of these factors is the commitment of the employees towards the organization.
Considering that organizational commitment increases the effectiveness of the organization, it can be stated that
loyal employees work harder by adopting the values and vision of the organization. Contrary to traditional
thinking, the academic achievement indicator alone is not sufficient to consider schools as successful today. An

effective image is also required (Oplatka, 2009). The positive perception of the image of schools as an educational
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organization by internal and external stakeholders can affect the prestige and success of the school. In this case,
it can be stated that having a positive image of the school will create a sense of commitment to the school for

physical education and sports teachers.

Finally, the relationship between organizational attractiveness and organizational commitment was examined in
the study. It was determined that organizational attractiveness has a positive effect on organizational
commitment. As a result of the literature review, there are studies conducted with teachers and different groups
that support the findings of this study (Withey & Cooper, 1989; Ateg, Andersson & Rosen 2009; Akman, 2017;
Akman & Ozdemir, 2019). In the study by Ateg et al. (2009), it sheds light, in a way, on the relationship between
organization's attractiveness and employees' commitment. Among the findings of the study, it was determined
that factors that provide attractiveness also strengthen employee commitment. In other words, as a reflection
of the commitment to an organization, it can be assumed that determination to work, support and unrequited
love increase employees' pride, excitement and enthusiasm. In another study, Withey and Cooper (1989) stated
that commitment plays an important role in the attractiveness of the organization in the development process.
In the study by Akman (2017) on teachers, it was stated that organizational attractiveness affects organizational
commitment positively and significantly. In line with the findings of the studies and the findings of this study, it
can be said that developing organizational attractiveness will have a positive effect in ensuring the organizational

commitments of physical education and sports teachers.

As a result, it can be stated that the perceptions of organizational image of physical education and sports teachers
have a significant positive effect on organizational attractiveness and organizational commitment, and in another
hypothesis, organizational attractiveness has a significant positive effect on organizational commitment. In this
context, it can be thought that increasing the organizational image and organizational attractiveness will have a

positive effect in ensuring the organizational commitment of physical education and sports teachers.
RECOMMENDATIONS
Recommendations for Researchers

v There is no similar study conducted with physical education and sports teachers in the literature. The
relationship between organizational attractiveness, organizational image and organizational loyalty can
be examined with more extensive samples based on different teaching branches.

v' Similar studies can be done in different cities.

v" Similar research can be done with different stakeholders (students, school administrators, parents, etc.).

v Studies can be conducted to examine the relationship between physical education and sports teachers'

organizational image perceptions and their job satisfaction and professional pleasure.
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Recommendations for Practitioners

v School principals can make physical arrangements to make the school attractive. The cleaning,
maintenance, physical appearance, garden and colors of the school can be arranged to attract the
attention of teachers.

v Environments can be created in which physical education and sports teachers can also be involved in
the decisions taken regarding school activities and express their opinions. Organizational commitment
perceptions can be increased by providing them with autonomy.

v Studies on service quality, financial soundness and social responsibility can be carried out in order to
increase the organizational image perceptions of physical education and sports teachers.

v Financial opportunities of physical education and sports teachers can be improved to increase their

organizational image perception.
ETHICAL TEXT

“In this article, journal writing rules, publication principles, research and publication ethics rules, journal ethics
rules have been followed. Responsibility for any violations that may arise regarding the article belongs to the

author(s).

Authors Contribution Rate: In this study, the first author contributed 60% and the second author contributed

40%.
REFERENCES

Abratt, R. (1989). A new approach to the corporate image management process. Journal of Marketing
Management, 5(1), 63-76.

Aiman-Smith, L., Bauer, T.N., & Cable, D.M. (2001). Are you attracted? Do you intend to pursue? A recruiting
policy-capturing study. Journal of Business and Psychology, 16(2), 219-237.

Akman, Y.(2017). Orgiitsel ¢ekicilik, 6rgiitsel imaj ve 6rgiitsel sadakat arasindaki iliskilerin éGretmen gériislerine
gore incelenmesi. Doctoral thesis. Hacettepe University, Institute of Educational Sciences.

Akman, Y., & Ozdemir, M. (2019) Orgiitsel cekicilik, drgiitsel imaj ve &rgiitsel sadakat arasindaki iliskilerin
incelenmesi: Ogretmenler {izerine bir arastirma. Education and Science, 44(1), 198.
http://egitimvebilim.ted.org.tr/index.php/EB/article/view/7928

Aksoy, R., & Bayramoglu, V. (2008). Saglk isletmeleri icin kurumsal imajin temel belirleyicileri, tiketici
degerlemeleri. Zonguldak Karaelmas Universitesi Sosyal Bilimler Dergisi, 85-96.

Allen, N. J., & Meyer, J. P. (1990). The measure mentandantecedents of affective, continuance and normative
commitment to the organization. Journal of Occupational Psychology, 63, 1-18.

Alpar, R. (2006). Spor bilimlerinde uygulamali istatistik. Nobel.

1692


http://egitimvebilim.ted.org.tr/index.php/EB/article/view/7928

I.l E TSAR (International Journal of Education Technology and Scientific Researches) Vol: 6, Issue: 16, 2021

Anderson, J.C., & Gerbing, D.W. (1984). The effect of sampling error on convergence, improper solutions, and
goodness-of-fit indices for maximum likelihood confir matory factor analysis. Psychometrika, 49(2), 155-
173.

Ateg, M., Andersson, |. M., & Rosen, G. (2009). Change processes for attractive work in small manufacturing
companies. Human Factorsand Ergonomics in Manufacturing, 19(1), 35-63.

Balci, A. (2015). Sosyal bilimlerde arastirma: Yéntem, teknik ve ilkeler. Pegem.

Barber, A.E. (1998). Recruiting employees: Individual and organizational perspectives. Thousand Oaks, CA: Sage.

Bentler, P.M. (1992). On the fit of model stocovariances and methodology to the Bulletin. Psychological Bulletin,
112(3), 400.

Bollen, K. A. (1989). A new incremental fit index for general structural equati on models. Sociological Methods &
Research, 17(3), 303-316.

Breaugh, J. A., & Starke, M. (2000). Research on employeer ecruitment: Somany studies, somany remaining
questions. Journal of Management, 26, 405-434.

Ceylan, A., & Ozbal, S. (2008). Ozdeslesme yoluyla sadakat olusturma iizerine {iniversite mezunlari arasinda
yapilan bir calisma. C.U. i.i.B.F.Dergisi, 9(1), 81-110.

Chapman, D.S., Uggerslev, K.L., Carroll, S.A., Piasentin, K.A., & Jones, D.A. (2005). Applicant attraction to
organizations and jobchoice: A meta-analytic review of the correlates of recruiting out comes. Journal
of Applied Psychology, 90, 928-944.

Cole, D.A. (1987). Utility of confir matory factor analysis in test validation research. Journal of Consulting and
Clinical Psychology, 55(4), 584.

Cokluk, 0., Sekercioglu, G. & Biiyiikdztiirk, S. (2016). Sosyal bilimler icin ¢ok degiskenli istatistik SPSS ve LISREL
uygulamalari (2. Bs.), Pegem.

Dichter, E. (1985). What's in an Image?. Journal of Consumer Marketing, 2(1), 75-81.

Dural, S., Aslan, G., Alinge, M., & Araza, A. (2014). Orgiitsel cekicilik: Bir dlcek uyarlama calismasi. Dogus
Universitesi Dergisi, 15(2), 141-154.

Eger, L., Egerova, D., & Pisonova, M. (2018). Assessment of school image. CE P S Journal, 8(2), 97-122.

Erbesler, A. (1984). insan giicii verimliligini artirmaya yénelik organizasyon. Milli Prodiiktivite.

Fombrun, C., & Shanley, M. (1990). What’s in a name? Reputation building and corporate strategy. Academy of
Management Journal, 33(2), 233-258.

Gencgay, 0. (2007). Beden egitimi 6gretmenlerinin is doyumu ve mesleki tiikenmisliklerinin bazi degiskenler
acisindan  incelenmesi.  Kastamonu  Egitim  Dergisi, 15(2), 765-780. Retrieved from
https://dergipark.org.tr/tr/pub/kefdergi/issue/49102/626607

Gurbuz, S. (2008). Yonetici, égretmen ve velilere gére Ankara ili 6zel ve kamu ilk6gretim okullarinin kurumsal
imaji. Doctoral thesis. Ankara University, Institute of Educational Sciences.

Harold, C. M., & Ployhart, R. E. (2008). What do applicantswant? Examining changes in attribute judgments over

time. Journal of Occupational and Organizational Psychology, 81, 191-218.

1693



I.l E TSAR (International Journal of Education Technology and Scientific Researches) Vol: 6, Issue: 16, 2021

Highhouse, S., Lievens, F., & Sinar, E. F. (2003). Measuring attraction to organizations. Educational and
Psychological Measurement, 63, 986-101.

Hu, L. T., & Bentler, P. M. (1999). Cut-offcriteriafor fit indexes in covariance structure analysis: Conventional
criteriaversus new alternatives. Structural Equation Modeling, 6, 1-55.

Ishaqg, M. |., Mazhar, H., Bhutta, A. A. H., Rizwan, Q. D., & Nazia, M. H. (2014). Role of corporate image, product
quality and customer value in customer loyalty: Intervening effect of customer satisfaction. Journal of
Basic and Applied Scientific Research, 4(4), 89-97.

Jha, S., Deitz, G.D., Babakus, E., & Yavas, U. (2013). The role of corporate image for quality in the formation of
attitudinal service loyalty. Journal of Service Research, 16(2), 155- 170.

Joreskog, K.G., & Sérbom D. (1993). LISREL 8: Structural equation modeling with the SIMPLIS command language.
Scientific Software International; Lawrence Erlbaum Associates, Inc.

Kai-Li, C., & Hung-Hung, C. (2009). Marketing tactics and parents' loyalty: themediating role of school image.
Journal of Educational Administration, 47(4), 477-489.

Karaoglu, B. (2019). Beden egitimi ve spor égretmenlerinin, érgiitsel kimlik, 6rgiitsel imaj algilarinin, érgiitsel
badghliklarina etkisi (Kayseri ili Ornegi). Gazi Kitabevi.

Kaur, H., & Soch, H. (2013). Mediating roles of commitment and corporate image in the formation of customer
loyalty. Journal of Indian Business Research, 5(1), 33-51.

Kline, R.B. (2011). Convergence of structural equation modeling and multi level modeling. Sage.

Kog, H., & Uygur, A. (2010). Orgiitsel sadakat ve 6rgiitsel baghlik: siyasi partiler agisindan bir analiz. isletme
Arastirmalari Dergisi 2(4), 79-94.

Kotler, P. (1973). Atmospherics as a marketing tool. Journal of Retailing. 4(4), 48-64.

Lemmink, J., Schuijf, A., & Streukens, S. (2003). The role of corporate image and company employment image in
explaining application intentions. Journal of Economic Psychology, 24, 1-15.

Leys, C., Klein. O., Dominicy. Y., & Ley, C. (2018). Detecting multivariate outliers: Use of a robust variant of the
Mahalanobis distance. Journal of Experimental Social Psychology, 74, 150-156.

Lievens, F. (2007). Employer branding in the Belgian army: The importance of instrumental and symbolic beliefs
for potential applicants, actual applicants, and military employees. Human Resource Management, 46,
51-69.

Lyons, B.D., & Marler, J. H. (2011). Got image? Examining organizational image in web recruitment. Journal of
Managerial Psychology, 26(1), 58-76.

MacCallum, R.C., Browne, M.W., & Sugawara, H.M. (1996). Power analysis and determination of sample size for
covariance structure modeling. Psychological Methods, 1(2), 130-149. https://doi.org/10.1037/1082-
989X.1.2.130

Oplatka, I. (2009). Organizational citizenship behavior in teaching: The consequences for teachers, pupils and the

school. International Journal of Educational Management, 23(5), 375-389.

1694



I.l E TSAR (International Journal of Education Technology and Scientific Researches) Vol: 6, Issue: 16, 2021

Podsakof, P. M., Mackenzie, S. B., Paine, J. B., & Bachrach, D. G., (2000). Organizational citizenship behaviors: A
critical review of teh theoretical and empirical literature and suggestions for future research. Journal of
Management, 26(3), 513-563.

Rousseeuw, P., & Van-Zomeren, B. (1990).Unmasking multivariateoutliers and lever age points. J. Am. Stat. Assoc.
85(411), 633-639.

Rynes, S.L., & Barber, A.E. (1990). Applicant attraction strategies: An organizational perspective. Academy of
Management Review, 15, 286-310.

Saydam, S. (2018). YiiksekGgretimde érgiitsel imaj ve aidiyetin, mesleki sonug beklentisi ve 6grenci sadakatini
yordamasi. Master's thesis. Istanbul Sabahattin Zaim University, Institute of Social Science.

Saylik, G. (2019). Lise 6gretmenlerinin 6rgiitsel i¢c imaj algilari ile érgiitsel baghhiklari arasindaki iliski (Master's
thesis). Van Ylzlinci Yil University, Institute of Educational Science.

Soyer, F., Can, Y., & Kale, F. (2009). Beden egitimi 6gretmenlerinin is tatmini ve mesleki tikenmislik dizeylerinin
cesitli faktorler agisindan incelenmesi. Beden Egitimi ve Spor Bilimleri Dergisi, 3(3) , 259-271. Retrieved
from https://dergipark.org.tr/en/pub/bsd/issue/53576/713947

Stmer, N. (2000). Yapisal esitlik modelleri: Temel kavramlar ve érnek uygulamalar. Tirk Psikoloji Yazilari.

Tabachnick, B. G., & Fidell, L.S. (2013). Using multivariate statistics (Sixth ed.). Pearson.

Terzi, C . (2011). Turk egitim sistemi’'nde okullarin 6rgiit ve yonetim yapisi ile yapilandirmaci egitim yaklasimi
arasindaki iliskinin ¢6zimlenmesi. Anadolu Journal of Educational Sciences International, 1(1), 75-82.
Retrieved from https://dergipark.org.tr/tr/pub/ajesi/issue/1525/1873

Tutar, O. (2007). Tiirkiye’nin kamu istihdam kurumu olarak Tiirkiye is Kurumunun toplumdaki imaj tespiti ve imaj
gelistirme lizerine bir calisma (Uzmanlik Tezi). Calisma ve Sosyal Giivenlik Bakanhg Tirkiye is Kurumu
Genel Mudurlaga.

Vandenberg, R,J., Scarpello V. (1994). A longitudinal assessment of the determinant relationship between
employee commitmentsto the occupationand the organization. Journal of Organizational Behavior, 15,
535-547.

Van-Hoye, G., & Saks, A.M. (2011). The instrumental-symbolic framework: Organisational image and
attractiveness of potential applicantsand their companions at a job fair. Applied Psychology: An
International Review, 60(2), 311-335.

Withey, M.J., & Cooper, W.H. (1989). Predictingexit, voice, loyalty, and neglect. Administrative Science Quarterly,
34(4), 521-539.

Yaman, C. (2009). Job satisfaction levels of formative physical education teachers. Journal of Human Sciences,
6(1), 683—711. Retrieved from https://www.j-humansciences.com/ojs/index.php/lIJHS/article/view/679

Yildiz, M.L. (2013). Algilanan kisi-orgt uyumu, taninirlik, imaj, érgitsel cekicilik ve ise basvurma niyeti arasindaki
iliskilerin yapisal esitlik modellemesi ile incelenmesi. Marmara Universitesi I.i.B.F. Dergisi, 34(1), 153-

173.

1695



I.l E TSAR (International Journal of Education Technology and Scientific Researches) Vol: 6, Issue: 16, 2021

BEDEN EGIiTiMi VE SPOR OGRETMENLERININ ORGUTSEL CEKICiLiK, ORGUTSEL
IMAJ VE ORGUTSEL SADAKATLERiI ARASINDAKI iLISKININ iINCELENMESI

(04

Bu arastirmada, beden egitimi ve spor 6gretmenleri gorisleri gercevesinde orgitsel ¢ekicilik,
orgutsel imaj ve orgutsel sadakat degiskenleri arasindaki iliski dlzeylerinin incelenmesi
amaglanmigtir. Arastirma iliskisel tarama modeline gore tasarlanmig ve bu amag dogrultusunda
kuramsal ¢erceveye dayandirilarak olusturulan yapisal esitlik modeli kurgulanmistir. Arastirmanin
¢alisma grubunu; 2020-2021 egitim-6gretim yilinda Ankara il Milli Egitim MudurlGgiine bagh
ortaokul ve liselerde gérev yapmakta olan 105 kadin ve 204 erkek toplam 309 beden egitimi ve
spor 6gretmeni olusturmaktadir. Arastirmada veri toplama araglari olarak arastirmacilar tarafindan
olusturulmus kisisel bilgi formu, Akman (2017) tarafindan gelistirilen Orgiitsel Cekicilik Olcegi
(0C0O) ve Orgiitsel imaj Algisi Olgegi (OIAQ) ile Giirbiiz (2008) tarafindan gelistirilen Orgiitsel
Sadakat Olgegi (0SO) kullaniimistir. Elde edilen verilerin analizi igin SPSS 22 programi ve AMOS 18
programlari kullanilmistir. Arastirmada elde edilen bulgulara gére olusturulan bitin hipotezler
dogrulanmistir. Birinci hipotez olan H1 hipotezi beden egitimi ve spor 6gretmenlerinin orgiitsel
imaj ve orgiitsel cekicilik algilari arasinda anlamli ve pozitif yénde bir iliski tespit edilmistir. ikinci
hipotez olan H2 hipotezinde ise 6rglitsel imaj ve 6rglitsel sadakat arasinda pozitif yonde anlamli bir
iliski oldugu tespit edilmistir. Arastirmanin son hipotezi olan H3 hipotezinde ise 6rgiitsel gekiciligin
orgltsel sadakat Uzerinde pozitif yonde olumlu bir etkisi oldugu sonucu ortaya ¢ikmistir. Sonug
olarak, beden egitimi ve spor 6gretmenlerinin orgltsel sadakatinin saglanmasinda 6rgit imajinin
ve orgutsel gekiciligin artirilmasinin olumlu etki gésterecegi diistintlebilir.

Anahtar Kelimeler: Orgiitsel gekicilik, érgiitsel sadakat, 6rgiitsel imaj, beden egitimi ve spor
ogretmenligi
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GiRiS

Egitim 6rgutleri bulunduklari cevre ve lstlendikleri islevleri nedeniyle siirekli gelismek durumundadir. Bireylerin,
toplumlarin ve diger paydaslarin surekli degisen gereksinimleri dogrultusunda egitim orgltlerine yonelik
beklentiler farklilasmaktadir. Egitim 6rgitleri de bu beklentilere 6rgltsel isleyis, yapi ve sireglerinde degisiklikler
gerceklestirerek yanit vermeye calismaktadir (Terzi, 2001). Bir 6rgltin basarili olmasi ve yasamasi igin orgiitsel
sadakati gli¢li Uyelere, olumlu bir imaja ve orgitsel gekicilige sahip olmasi gerekir. Biituin érgutler igin gegerli

olan bu durum egitim orgutleri olan okullar igin de gegerlidir.

Butin meslek gruplarinda oldugu gibi genel olarak 6gretmenlik 6zelde ise beden egitimi ve spor 6gretmenligi
mesleginin kendine has deger ve norm davranislari vardir. Bu norm ve davraniglarin ortaya konmasinda
O0gretmenlerin ihtiyaglarina cevap verebilecek ¢alisma ortamlari 6nem arz etmektedir. Ancak beden egitimi ve
spor 6gretmenlerinin mesleklerini icra ederken cesitli zorluklarla karsilastiklarini, tikenmislik yasadiklarini ve is
doyum diizeylerinin diistik oldugunu gosteren (Gencay, 2007; Soyer, Can ve Kale, 2009; Yaman, 2009) birgok
¢alisma mevcuttur. Okula duyulan givensizlik, tikenmislik, motivasyon ve destek eksikligi gibi sorunlar
o6gretmenlerin mesleki baghliklarini olumsuz etkileyerekégretmenlik mesleginin temelinde yer alan ve topluma
kazandiriimasi arzulanan degerlerin ve yeterliliklerin kazandirilma siirecine zarar verebilir (Akman ve Ozdemir,
2019). Beden egitimi ve spor 6gretmenlerinin yasadiklari sorunlar; okullarin fiziki yetersizlikleri, yonetim ve diger
brans 6gretmenlerinin beden egitimi ve spor dersine karsi olumsuz tutum ve davranislari, ¢alisma 6zerkligi
olmamasi ve ders saatleri disina tasan okul isleri gibi farkli durumlardan kaynaklanabilir. Ayni zamanda bu
sorunlarin varhigl beden egitimi ve spor 6gretmenlerinin gorev yaptiklari okulu sikici bulmalarina da neden

olabilir. Okulun gekici bulunmamasi 6rgiitsel imaji ve 6rgitsel sadakati olumsuz etkilemeye neden olabilir.

Orgiitsel gekicilik, bir &rgiti bir iliski baslatmak icin arzu edilen bir varlik olarak gérme tutumudur (Aiman-Smith,
Bauer ve Cable, 2001) ve bireylerin bazi 6rgiitlere dair potansiyel istihdam edilebilecegi bir yer olmasina yonelik
orgute dair gercek davraniglar anlamina gelmemekle birlikte duygu ve duslincelerini barindirmaktadir
(Highhouse, Lievens ve Sinar, 2003). Kendi icinde dinamik bir iliskidir ve kisi ile 6rgiit arasindaki pasif iliskiden
daha cok sey ifade etmektedir. Burada galisanlar 6rgiitiin daha verimli olabilmesi icin her tirli fedakarlik yapma
egilimindedir (Vandenberg ve Scarpello, 1994, s. 536). Arastirmalara gore is ve 6rgut 6zelliklerinin orgutsel
cekiciligi etkiledigi tespit edilmistir (Barber, 1998; Breaugh ve Starke, 2000; Chapman vd., 2005). Rynes ve
Barber(1990) da, orgiit 6zelliklerini degistirmenin 6rgutsel cekiciligi artirmak icin etkili bir strateji oldugunun altini
cizmistir. Orgiitsel gekiciligin; genel cekicilik, takip etme niyeti ve prestij olarak {i¢ alt boyutu vardir. Genel cekicilik
alt boyutu ile bireylerin belirli bir 6rgiite karsi duyussal ve tutumsaldistincelerine isaret edilir. Genel gekicilik
boyutunun, orgit ile ilgili fiili bir davranisi gerektirmemesi nedeniyle, dogasi geregi pasif oldugu One
slrlilmektedir. Takip etme niyeti alt boyutunun, bunun tam tersine, fiili bir davranisla ilgili diislincelere isaret
ettigi belirtiimektedir. Prestij alt boyutunda ise sosyal referansin, orgiit prestiji olusturmada temelteskil ettigi
ifade edilmektedir (Dural, Aslan, Alinge ve Araza, 2014). Orgiitsel cekiciligin prestij alt boyutu &rgiitsel imaj

olusturmaya temel teskil eden bir etken olarak degerlendirilebilir.
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Orgiitsel imaj, drgiit paydaslarinin akillarinda genel bir izlenim olarak tanimlanmaktadir. Bu kapsamda &rgiitsel
imaj, orglitlin ismi, mimarisi, mal ve hizmet cesitliligi, gelenek, ideoloji ve 6rgiitiin misterileri ile etkilesime giren
birgok unsurun kalite izlenimidir (Dichter, 1985, s. 75). Orgitiin i¢c ve dis paydaslariyla iliskisinin baslangig
noktasidir ve bir slirectir. Bu sliregte 6rgutsel imaj, orglitiin paydaslarina imaji dogrultusunda yansittigi mesajlar
ile bu mesajlarin paydaslar tarafindan ne kadarinin algilandiginin iliskilendirilmesidir (Aksoy ve Bayramoglu,
2008). Bireylerin zihninde bulunan, deneyim ve gozlemden kaynaklanan 6rgit hakkindaki duygu ve inanglari
vurgulamaktadir. Bu kapsamda 6rgitin, tim gosterimlerinin arzu edilen imaja esit derecede katki
saglamayacagini fark etmesi dnemlidir. Clinku bireyler, 6rgitiin insa etmek istedigi imajin yansittigi distnceleri
ve izlenimleri bilingli veya bilingsizce secebilmektedir (Abratt, 1989, s. 68).0rgiitsel imajin baslica hedefleri,
tiketicinin bakis agisini olumlu hale getirmek, olumsuz tutumlarini degistirmek, itibari ylikseltmek ve orgitiin
glvenilirligini artirmaktir. Diger yandan topluma sosyal duyarhhg yiksek bir 6rgiit oldugunu gostermek,
calisanlarina destek olmak ve egitim vermek gibi konular da imajin amaglarindandir (Tutar, 2007, s. 12). En 6nemli
bileseni ise bireylerin 6rgit hakkindaki deneyim ve izlenimleridir (Kotler, 1973).Yapilan bazi calismalarda orgitsel
imajin, 6rgite yonelik sadakati saglayan en 6nemli unsur oldugu ileri sirtilmustur (Ishaq, Mazhar, Bhutta, Rizwan

ve Nazia, 2014).

Orgiitsel sadakat bireyin ¢ikarlarindan ziyade bagh bulundugu érgiitiin ¢ikarlarini artirmayi ve bu ¢ikarlara aidiyet
gostermeyi iceren Uye davranislarini ifade etmektedir (Kog ve Uygur, 2010: 80). Calisanlar arasinda duygusal bir
adanmislik olarak da ifade edilebilir (Allen ve Mayer, 1990). Orgiitsel sadakat, dzellikle 6rgiitii, disaridaki bireylere
ovmeyi, dis tehditlere karsi korumayi ve savunmayi, ayrica normal olmayan kosullar altinda dahi 6rgilite bagh
kalmayi icermektedir (Podsakof, Mackenzie, PaineandBachrach, 2000:514).Orgiitsel sadakat hem bir 6rgiite hem
de bir kisi veya gruba karsi olusan gli¢lii baglarin sonucu olarak ortaya g¢ikmaktadir. O halde 6rgitsel sadakat
aidiyet (bir seyin pargasi olma yoniinde yogun istek duymak, kendinden bir seyler vererek katkida bulunmaya
hazir olmak) ve glven (grupla birlikte hareket etmeye génulli olmak ve 6rgit liderini veya kurallarini génalla
olarak takip etmeye istekli olmak) duygularini icerir. Sadakatin olmasi, bireyin icinde bulundugu 6rgitin
ihtiyaclarini kendi ihtiyaglari ile ¢cok giicli bir sekilde 6zdeslestirdigini gostererek dncelik vermesi ve 6rgitiin
yararina 6zveride bulunmak lzere kendini dnceden hazirlamasi anlamina gelmektedir (Ceylan ve Ozbal, 2008:

88).

Orgiitsel etkinligin 6n kosulu insan aktériiniin kuvvetinden kaynaklanmaktadir. Bu nedenle érgiitler, insanlarin
varligi ile deger kazanmaktadir. Orgiitler kisilerin kisith ancak degisik kabiliyetlerinden faydalanirlar ve kisisel
kabiliyetleri cogaltan birer arac haline gelirler. Orgiitler, teorik olarak ussal etkinliklerin intizamli bir yapida
tezahiir etmis halidir (Erbesler, 1984).0rgiite karsi insan sadakatini saglamada imaj olduk¢a dnemlidir. Ayni
zamanda orgutlerin c¢alisanlar tarafindan c¢ekici olarak algilanmasinin altinda da glgli bir imajin 6nemli
unsurlardan biri oldugu ifade edilmistir ve gli¢li imajin ¢alisanlarin orgitte ise devam etme davranisini da

etkiledigi goralmustir (Highhouse vd., 2003; Turban ve Greening, 1996).
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Literatlir incelendiginde orgltsel imaj ile 6rglitsel gekicilik arasinda olumlu bir etkilesimin oldugu gorilmektedir
(Barber, 1998; Chapman vd., 2005). Ayrica olumlu imajin ¢alisanlarin 6rgitte ise devam etme davranisini da
etkiledigi (Highhouse vd., 2003; Turban ve Greening, 1996) ve orgiitsel imajin, érgilite yonelik sadakati saglayan
en 6nemli unsur oldugunu ileri siiren (Ishag, Mazhar,Bhutta, Rizwan ve Nazia, 2014) ¢alismalar da vardir. Withey

ve Cooper (1989) ise sadakatin orgltiin gekiciliginden bagimsiz olamayacagini vurgulamistir.

Okullar egitim 6rgitleridir. Personelinin bliylk bir bolimi 6gretmenlerden olusan okullarda orgitsel gekicilik ve
orgitsel imajin orgitsel sadakatin artmasinda énemli bir rol oynamaktadir. Akman ve Ozdemir'in (2019)
Ogretmenler ile ilgili yaptigl ¢alismada olumlu 6érgutsel imajin okulun gekiciligini artirdigi; bunun sonucunda da
ogretmenlerin okula olan sadakatlerinin pozitif yonde etkilendigi sonucu elde edilmistir. Dolayisiyla, okullarda
dikkati ceken, glicli bir imajin olusturulmasi, okulun gekiciligini olumlu yonde etkileyerek 6gretmenlerin okula
yonelik ileri duzeyde baglilik gelistirebilecegi sonucu ortaya ¢ikmistir. Ayrica tiniversite ¢alisanlarinin érgitsel imaj
algilarinin 6rgitsel baglilik ve performansa etkisinin incelendigi bir calismada; oOrgltsel imaj algilari ile 6rgitsel
baghlik arasinda pozitif yonli anlamli iliski oldugu tespit edilmistir (Altun, 2019). Okullarin paydaslarindan biri de
dgrencilerdir. Ogrencilerin kurumsal imaj algilariyla &rgiitsel bagliliklari arasindaki iliskinin incelendigi bir
calismada ise kurumsal imaji ile 6rgutsel baghhk arasinda anlaml bir iliski oldugu saptanmistir (Tasliyan, Paksoy
ve Hirlak, 2013). Yapilan literatlr taramasinda goraldigu lzere 6rgitsel cekicilik, 6rgitsel imaj ve orgiitsel
sadakat arasinda bir etkilesimden so6z edilebilir. Okul paydaslariyla ilgili yapilan ¢alismalarda bu sonuglara
ulasilirken beden egitimi ve spor 6gretmenleri (lizerine yapilan herhangi bir ¢alismaya rastlanmamistir. Bu
dogrultuda galismanin amaci; beden egitimi ve spor 6gretmenlerinin orgitsel ¢ekicilik, 6rglitsel imaj ve orgiitsel

sadakatleri arasindaki iliskiyi incelemektir. Bu dogrultuda arastirmada asagidaki sorularin cevaplari aranmistir.

1. Beden egitimi ve spor 6gretmenlerinin orglitsel imaj algilari 6rgitsel gekicilik tizerinde anlamli bir etkiye
sahip midir?

2. Beden egitimi ve spor 6gretmenlerinin orglitsel imaj algilari 6rgitsel sadakat tGzerinde anlamh bir etkisi
var midir?

3. Beden egitimi ve spor 6gretmenlerinin orgitsel gekicilik algilari 6rgitsel sadakat lizerinde anlamli bir

etkiye sahip midir?

YONTEM

Arastirmanin Modeli

Beden egitimi ve spor 6gretmenlerinin 6rgltsel imaj, orgiitsel gekicilik ve 6rglitsel sadakatleri arasindaki iligkilerin
incelenmesinin amaglandigl bu arastirma iliskisel tarama modelindedir. Bu ama¢ dogrultusunda arastirmacilar
tarafindan degiskenler arasindaki iliskileri ortaya cikartmak icin denenceler gelistiriimis ve bir model
olusturulmustur. Olusturulan bu model yapisal esitlik modellemesi ile test edilmistir. YEM analizi ile test edilecek

model Sekil 1’de sunulmustur.
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Sekil 1.Yapisal Esitlik Modeli

Modele ait hipotezler;

H: Beden egitimi ve spor 6gretmenlerinin orgitsel imaj algilan 6rgitsel ¢ekicilik Gzerinde anlaml bir etkiye

sahiptir.

H>: Beden egitimi ve spor 6gretmenlerinin érgitsel imaj algilari 6rgitsel sadakat tizerinde anlamli bir etkiye

sahiptir.

H3: Beden egitimi ve spor 6gretmenlerinin orgiitsel gekicilik algilari 6rgiitsel sadakat tizerinde anlamli bir etkiye

sahiptir.

Calisma Grubu
Arastirmanin ¢alisma grubunu; 2020-2021 egitim-6gretim yilinda Ankara il Milli Egitim MdUrlGgline bagh devlet
okullarindan ortaokul ve liselerde gérev yapmakta olan 345 beden egitimi ve spor 6gretmeni olusturmaktadir.
Ancak arastirmanin analizlerine baslamadan once gergeklestirilen aykiri u¢ deger analizi sonucunda 34
katilimcinin verisi ¢ikartilarak 309 kisi ile arastirma tamamlanmistir. Katilimcilar ile ilgili demografik bilgiler Tablo
1’de verilmistir.

Tablo 1. Katilimcilara Ait Demografik Bilgiler

Katilimai N %
Cinsiyet Kadin o "
\ Erkek 204 34
. Bekar 107 34.6
Medeni Durum Evli 202 65.4
21-30 72 233
va 31-40 116 37.5
s 41-50 102 33.1
51 ve lzeri 19 6.1
] Ortaokul 148 47.9
Okul Kademesi Lise 161 52.1
Toplam 309

Tablo 1’e bakildiginda, toplam katilimci sayisinin 309 oldugu goérilmektedir. Katilimcilarin 105’inin kadin,
204’liniin ise erkek oldugu gorilmektedir. Kadin katihmcilarin sayisi genel toplamin %35’ini, erkek katilimcilarin

ise %65’ini olusturmaktadir. Katilimcilarin medeni duruma gére dagihimi 107 (%34.6) bekar ve 202 (%65.4) evli
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olarak tespit edilmistir. Katilimcilarin yas gruplarina goére dagilimi 21-30 yas arali 72 (%23.3), 31-40 yas aralig
116(%37.5), 41-50 yas aralig1 102(%33.1) ve 51 ve lzeri yas aralig1 19(%6.1) olarak tespit edilmistir. Okul kademesi
dikkate alindiginda; ortaokul diizeyinde gorev yapan katilimcilarin sayisi 148 ile %47.9'u, lise diizeyinde gorev

yapmakta olan katilimcilarin sayisi 161 ile %52.1’i temsil etmektedir.

Veri Toplama Araglari
Arastirma verileri arastirmacilar tarafindan olusturulan kisisel bilgileri iceren demografik sorular ve Akman (2017)
tarafindan gelistirilen Orgiitsel Cekicilik Olgegi (OCO) ile Orgiitsel Sadakat Olgegi (0SO) ve Giirbiiz (2008)

tarafindan gelistirilmis olan Orgiitsel imaj Algisi Olgegi (OIAQ) araciligiyla toplanmstir.

Orgiitsel Cekicilik Olgegi: Akman (2017) tarafindan gelistirilen dlcegin kullanimina karar verildikten sonra Akman
ile e-posta yolu ile iletisime gecilmis ve ¢alismanin yapilabilmesi icin gerekli izinler alinmistir. OCO 11 madde ve
tek alt boyuttan olusmaktadir (Ornek madde: Cevremdeki ¢ogu 6gretmenin bu okulda ¢alismak istedigine
inaniyorum). Begsli Likert tirtinde hazirlanmis olan 6lgek 1=kesinlikle katilmiyorum, 2=katilmiyorum, 3=kararsizim,
4=katiliyorum ile 5=kesinlikle katillyorum arasinda ifadeler icermektedir. OCO’niin giivenirligi icin Cronbach Alfa
degeri .94 olarak belirtilmistir. Olcegin yapi gecerliliginin dogrulanmasi icin yapilan DFA bulgularina gére

x2/sd=2.11, RMSEA=.11, GFI=.78, CFI=.98, NFI=.98 ve NNFI=.97 degerlerine ulasiimistir.

Bu arastirma verileri ile yapilan analiz sonucunda elde edilen Cronbach Alfa degeri .93 olarak bulunmustur.
Cronbach Alfa katsayisi, 0.80 ile 1.00 arasinda ise 6lgegin yiiksek glivenirlilige, 0.80 ile 0.60 arasinda oldukca
giivenilir oldugunu, 0.60 ile 0.40 disik glivenirlilige sahip olduguna ve 0.40 ile 0.00 arasinda olan degerler ise
Olgegin glivenilir olmadigini belirtmektedir (Alpar, 2006). Elde edilen Cronbach Alfa katsayisi Alpar (2006)’ya gore
yuksek glvenirlige sahip oldugu soylenebilir. Calismada Olcegin faktor yapisinin bu arastirmanin veri seti ile
uyumunun test edilebilmesi amaciyla yapilan DFA’da ise x2/sd=3.03, RMSEA=.80, CFl=.97, GFI=.93, NFI=.95 ve
SRMR=.039 olarak bulunmustur. Elde edilen bu sonuglarin veri ile uyumlu oldugu ve Hu ve Bentler’e (1999) gére

kabul edilebilir diizeyde oldugu ortaya ¢ikmistir.

Orgiitsel Sadakat Olgedi: Akman (2017) tarafindan gelistirilen dlcek 11 madde ve 3 alt boyuttan olusmaktadir.
Birinci alt boyut “yoneticiye sadakat” olarak isimlendirilmis ve 4 madde (6rnek madde: Arkadaslarima ya da
meslektaslarima mudirimiin yeteneklerinden bahsederim). ikinci alt boyut “meslektaslara sadakat” olarak
isimlendirilmis ve 3 madde (6rnek madde: Meslektaslarimin elestirilmesine karsi ¢ikarim). Uglincii alt boyut ise
“6grencilere sadakat” olarak isimlendirilmis ve 4 madde (6rnek madde: Bu okulun o6grencilerini karsilk
gdrmezsem bile severim) olarak belirtilmistir. Olgek, 1=kesinlikle katilmiyorum, 2=katiimiyorum, 3=kararsizim,
4=katiliyorum ile 5=kesinlikle katillyorum araliginda ifadeler iceren besli Likert tiiriinde hazirlanmistir. 0SO’niin
giivenirligi icin alt boyutlarin Cronbach Alfa degerleri; yoneticiye sadakat alt boyutu igin .85; meslektaslara
sadakat alt boyutu icin .65 ve dgrencilere sadakat alt boyutu igin ise .74 olarak belirtiimistir. SO icin genel
Cronbach Alfa degeri ise .81 olarak bulunmustur. Olcegin yapi gecerliligini dogrulamak icin yapilan DFA analizi

bulgularina gére x2/sd=4.56, RMSEA=.08, GFI=.89, CFI=.97, NFI=.96 ve NNFI=.95 degerleri elde edilmistir.
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0s0 icin bu aragtirmanin veri seti (izerinde yapilan giivenirlik analizinde Cronbach Alfa degerleri “yéneticiye
sadakat” alt boyutu i¢in .80, “meslektaslara sadakat” alt boyutu igin .61 ve “6grencilere sadakat” alt boyutu igin
.63 olarak belirlenmistir. Olcegin toplam Cronbach Alfa degeri ise .76 olarak tespit edilmistir. Elde edilen
Cronbach Alfa katsayisi Alpar (2006) ya goére oldukgca giivenilir oldugu séylenebilir. Olcegin yapi gecerligi icin
yapilan DFA analizi sonucunda x2/sd=2.94, RMSEA=.08, GFI=.94, CFI=.92 ve SRMR=0.64 olarak tespit edilmistir.
Elde edilen bu sonuglarin veri ile uyumlu oldugu ve Hu ve Bentler'e (1999) gére kabul edilebilir diizeyde oldugu

ortaya cikmistir.

Orgiitsel imaj Algisi Olgedi: Arastirmada Giirbiiz (2008) tarafindan Ogretmenlerin &rgiitsel imaj algilarinin

)

belirlenmesi igin gelistirilen “ilkogretim okullarinin imaji, yonetici, 6gretmen ve veli 6lgegi” kullanilmistir. Glrbiz
tarafindan gelistirilen Glcek 46 madde ve 7 alt boyuttan olusmaktadir. Arastirma kapsaminda sadece 6lgegin
dgretmenlere ydnelik olusturulan béliiminden yararlanilmistir. Olgek alt boyutlari; “hizmet kalitesi” 8 madde
(Ornek madde: Bu okulda sanat, kiiltiir, spor gibi alanlarda ders disi etkinlikler yapilir). ikinci alt boyut “yénetim
kalitesi” 5 madde (Ornek madde: Bu okulda 6grenciyi ilgilendiren kurallar 6grenci ile birlikte belirlenir). Uglincii
alt boyut “finansal saglamlik” 5 madde (Ornek madde: Bu okul galisanlari aldiklari {icretten memnundur).
Dérdiinci alt boyut “calisma ortami” 7 madde (Ornek madde: Bu okulda galisanlar arasinda bir ekip ruhu vardir).
Besinci alt boyut “toplumsal sorumluluk” 4 madde (Ornek madde: Bu okul yardim faaliyeti gibi sosyal projelere
katilir). Altinci alt boyut “duygusal cekicilik” 13 madde (Ornek madde: Bu okulda degerli oldugumu hissediyorum).
Son olarak yedinci alt boyut “kurumsal etik” ise 4 maddeden (Ornek madde: Bu okulda basarisi disiik olan
dgrencilere de saygl gosterilir) olusmaktadir. Olgek 1=Hi¢ katilmiyorum, 2=Az katiliyorum, 3=Orta diizeyde
katiliyorum, 4=Cok katiiyorum ve 5=Tam katiliyorum araligindaki ifadeleri iceren 5’li Likert tirinde
derecelendirilmistir. 0IAQ’nin giivenirliligi icin elde edilen Cronbach Alfa degerleri; “hizmet kalitesi” boyutu icin
.91, “yonetim kalitesi” boyutu igin .88, “finansal saglamlik” boyutu igin .81, “calisma ortami” boyutu igin .91,
“toplumsal sorumluluk” boyutu icin .80, “duygusal cekicilik” boyutu icin.94 ve “kurumsal etik” boyutu icin ise .88

olarak tespit edilmistir.

Mevcut arastirmada OIAQ icin yapilan analiz sonucunda Cronbach Alfa katsaysi her bir alt boyut icin ve genel
Olcek icin hesaplanmistir. Hizmet kalitesi alt boyutu icin .86, Yonetim kalitesi alt boyutu .89, Finansal saglamlik alt
boyutu .80, Calisma ortami alt boyutu .86, Toplumsal sorumluluk alt boyutu .85, Duygusal ¢ekicilik alt boyutu .93
ve Kurumsal etik alt boyutu igin ise .84 olarak hesaplanmistir. Genel Cronbach Alfa degeri OIAQ icin .97 olarak
hesaplanistir. Elde edilen Cronbach Alfa katsayisi Alpar (2006) tarafindan belirtilen degerlere gore yliksek

glivenirlige sahip oldugu ifade edilebilir.

islemler ve Verilerin Analizi

Arastirmanin verilerini toplama islemine gegmeden &nce Karamanoglu Mehmetbey Universitesi Girisimsel
Olmayan Bilimsel Calismalar Etik Komisyonundan gerekli etik izinler 26.04.2021 tarihinde 03 toplanti ve 44 karar
sayili rapor ile alinmistir. Gerekli etik izin alindiktan sonra arastirmanin veri toplama asamasina gegilmistir.

Arastirmada kullanilan veri toplama araglari, galisma grubunu olusturan beden egitimi ve spor 6gretmenlerine
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Google Formlar aracilifiyla c¢evrimigi olarak uygulanmistir. Veri toplama araglari e-posta araciligiyla
gonderilmistir. Formun 0On boélimiine c¢alismaya katilimin gondllilik esasina dayal oldugu konusunda
bilgilendirme metni eklenmistir. Gerekli bilgilendirme yapildiktan sonra gonilli olarak katilmayi kabul eden

katihmcilar ile calisma gergeklestirilmistir.

Arastirmada verilerin analizi igin SPSS 23 programi ve AMOS 22 programi kullanilmistir. Arastirma hipotezlerini
test etmek amaciyla yapisal esitlik modeli (YEM) kullanilmistir. YEM arastirmacilara degiskenler arasindaki
iliskileri tek bir analizle tespit etme firsati tanimaktadir (Balci, 2015).Verilerin analizi bolimiine gegmeden 6nce
veri seti Uzerinde kayip veri analizi ve aykiri/ug deger analizi yapilmistir. 345 beden egitimi ve spor 6gretmeninden
toplanan verilerde aykiri/ug degerler analizi Mahalanobis uzakhgi degerlerine gore belirlenmis (Leys vd., 2018;
Rousseeuw ve Van Zomeren, 1990) ve toplam 35 veri aykiri/ug¢ deger oldugu icin analize baslamadan 6nce veri
setinden cikartilmistir. Nihai olarak 309 6rneklem verisi ile analize devam edilmistir. Ayrica ¢ok degiskenli bir
analiz yontemi olan YEM'in yapilabilmesi icin ¢ok degiskenli normalligin incelenmesi gerekmektedir. Elde edilen
veri setinin tek ve ¢ok yonli normallik varsayimini karsilayip karsilamadigi test etmek icin basiklik ve carpiklik
degerleri incelenmistir. Orgiitsel gekicilik 6lgegi (-.70 ile -.62), drgiitsel sadakat 6lgegi (-.073 ile .57) ve drgiitsel
imaj Olgegi (-.57 ile -.91) veri degerlerinin normal sinirlar igerisinde oldugu gorilmustir. Bu degerler her g 6lgek
icin -1,5 ile +1,5 arasindadir. Bu durum verilerin normal olarak dagildigini gostermektedir (Tabachnick ve Fidell,
2013). YEM analizi gizil degiskenlerle yapilmistir. Arastirmada kullanilan her bir 6lgegin alt boyutlari toplam puan
alinarak gézlenen degisken olarak modele dahil edilmislerdir (Cokluk vd., 2012). Bu arastirmada her bir 6lgege ait
alt boyutlar toplam puan alinarak modele dahil edilmis ve gizil degiskenler olusturulmustur. Elde edilen verilerin

analizi en yiksek olabilirlik yontemi (Maximum Likelihood) ile gergeklestirilmistir.

BULGULAR

Bu bolimde arastirma sonucunda elde edilen bulgulara yer verilmistir.

Tablo 2. Katilimcilara Ait Olgek Ortalama Puan ve Alt Boyutlarin Ortalamalari

Olgek ve Alt Boyutlar n Minimum Maksimum X S
Orgiitsel Cekicilik 309 1.00 5.00 3.71 74
Orgiitsel Sadakat 309 2.18 5.00 3.86 .45
F1 Yéneticiye Sadakat 1.00 5.00 3.93 .66
F2 Meslektaslara Sadakat 309 2.00 5.00 3.58 .65
F3 Ogrenciye Sadakat 2.50 5.00 4.00 .52
Orgiitsel imaj 309 1.43 5.00 3.83 .62
F1 Hizmet Kalitesi 2.00 5.00 3.89 .59
F2 Yénetim Kalitesi 1.00 5.00 3.80 .74
F3 Finansal Saglamlik 1.20 5.00 3.57 .76
F4 Calisma Ortami 309 1.71 5.00 3.90 .66
F5 Toplumsal Sorumluluk 1.00 5.00 3.75 .75
F6 Duygusal Cekicilik 1.08 5.00 3.85 .64
F7 Kurumsal Etik 1.75 5.00 3.99 .65

Tablo 2 incelendiginde katilimcilara ait 6lgek ortalama puan ve 6lgeklerin alt boyutlarina ait elde edilen ortalama

puanlar gdsterilmektedir. Orgiitsel cekicilik 6lgegine ait ortalama puan (X¥=3.71) olarak tespit edilmistir. Orgiisel
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cekicilik 6lgegi puan araliginin ortalamanin {izerinde oldugu ifade edilebilir. Orgiitsel sadakat dlgegine ait
ortalama puan (X¥=3.86) ve alt boyut puanlari sirasiyla (¥=3.93;3.58;4.00) olarak tespit edilmistir. Orgiitsel sadakat
Olcegi genel puan ortalamasinin ve alt boyut puan ortalamalarinin ortalamanin lizerinde oldugu ancak yiksek
diizeyde olmadigi ifade edilebilir. Orgiitsel imaj algisi 6lgeginin ortalama puani (¥=3.83) ve alt boyutlari puan
ortalamas! sirasiyla (¥=.3.89;3.80;3.57;3.90;3.75;3.85;3.99) olarak tespit edilmistir. Orgiitsel imaj dlcegi genel

puan ortalamasi ve alt boyutlar puan ortalamasinin ortalamanin lzerinde oldugu ifade edilebilir.

Hipotezlerin Test Edilmesi

Hipotezler YEM analizi ile test edilmistir. Gergeklestirilen YEM analizi sonucunda elde edilen yol diyagrami, yol

kat sayilari ve R2 (determinasyon katsayisi) degerleri asagida verilmistir.
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Sekil 1. Arastirma Modeline iliskin Yol Diyagrami.

YEM’de test edilen modelin yeterliginin belirlenmesinde ¢ok sayida uyum indeksi kullanilmaktadir. Uyum
indeksleri kuramsal model ile gercek veriler arasindaki uyumun degerlendiriimesinde kullanilir. Uyum
indekslerinin birbirine gére zayif ve giiglii yonlerinin olmasi nedeniyle modelin uyumunun degerlendirilmesinde
birden ¢ok uyum indeksinin kullaniimasi 6nerilmektedir (Kline, 2011). Diger yandan, YEM analizlerinde rapor
edilmesi ve yorumlanmasi tavsiye edilen dort temel uyum indeksi bulunmaktadir (Kline, 2011).Bunlar;Ki-Kare
Uyum Testi (Chi-SquareGoodness, X?), Yaklasik Hatalarin Karekokii (RootMeanSquareError of Approximation,
RMSEA), Standart Ortalama Hatalarin Kara Kokl (StandardizedRootMeanSquareResidual, SRMR) ve Karsilastirici
Uyum indeksleridir (Comparative Fit Index, CFl). Diger yandan lyilik Uyum indeksi (Goodness of Fit Index, GFl),
Diizeltilmis iyilik Uyum indeksi (AdjustedGoodness of Fit Index, AGFI), Fazlalik Uyum indeksi (Incremental Fit

Index, IF1) ve Normlastirilmis Uyum indeksi (Normed Fit Index, NFI) en ¢ok kullanilan uyum indeksleri arasinda
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yer almaktadir (Bollen, 1989; Bentler, 1992; Anderson ve Gerbing, 1984; Jéreskog ve S6rbom, 1993; Cole, 1987;
Sumer, 2000). Bu ¢alismada yukarida sayilan uyum indeksi degerlerinden Ki-Kare Uyum Testi, RMSEA, CFl, IFl ve

SRMR indekslerine yer verilmistir.

Tablo 3. Model Uyum lyiligi Degerleri

Model Uyum indeksi Miikemmel Aralik Kabu;:iac:::(ebilir Uyum Degerleri
x%/df 0<X2/df<2 2<X2/df<5 4.01
RMSEA .00<RMSEA<.05 .05<RMSEA<.10 .098

CFI .95<CFI<1.00 .90<CFI<.95 91
SRMR .00<SRMR<.05 .05<CFI< .10 .052
IFI .95<IFI<.1.00 .90<IFI<..95 91

Tablo 3’te verilen uyum degerleri incelendiginde x?/df degeri 4.01 ile kabul edilebilir aralikta ((Munro,
2005;Simsek, 2007), RMSEA degeri .00<RMSEA<.05 miikemel uyum olarak kabul edilirken .05<RMSEA<.10 deger
araligi kabul edilebilir araliktir. Calismanin modelinin RMSEA deger .098 olarak tespit edilmis ve kabul edilebilir
dizeydedir (McCallum ve ark., 1996). CFl, IFI degerleri .95<IFI<.1.00 mikemmel aralik olarak kabul edilirken
.90<IFI<..95 arahgi kabul edilebilir araliktir (Marcholudis ve Schumacher, 2007). SRMR degeri yine kabul edilebilir
araliktadir. Elde edilen bu sonuglara gére uyum iyiligi degerlerinin kabul edilebilir oldugu ve dolayisiyla modelin

dogrulandig soylenebilir.

Tablo 4. Degiskenler Arasi Etkiler ve Anlamlilik Diizeyleri

Standardize

Yapisal Yollar Degiskenler B Standart Hata t degeri
Orgiitsel imaj g Orgiitsel Cekicilik 77 .068 13.84*
Orgiitsel imaj —> Orgiitsel Sadakat .56 .076 6.54*

Orgiitsel Cekicilik —> Orgiitsel Sadakat .35 .061 4.01*

*<.05

Yapilan analizler sonucunda orgitsel imajin 6rgitsel gekiciligi pozitif ydonde anlamli bir sekilde yordadigi (B = .77,
t=13.84, p <.05), orgltsel imajin 6rgiitsel sadakati pozitif yonde anlamli bir sekilde yordadigi (B = .56, t=6.54, p <
.05) drgitsel gekiciligin 6rgutsel sadakat tGzerinde (B = .35, t=4.01, p <.05) pozitif yonde anlamli olarak yordadigi

soylenebilir.

TARTISMA, SONUC ve ONERILER

Bu arastirmada, 2020-2021 egitim-6gretim yilinda Ankara il Milli Egitim Mudurligine bagh ortaokul ve liselerde
gorev yapmakta olan 309 beden egitimi ve spor 6gretmeni gorisleri cercevesinde orglitsel gekicilik, orglitsel imaj
ve orgltsel sadakat degiskenleri arasindaki iliski diizeylerinin incelenmesi amaglanmistir. Bu amag dogrultusunda
kuramsal cerceveye dayandirilarak olusturulan yapisal esitlik modeli kurgulanmistir. Beden egitimi ve spor

ogretmenlerinden ¢evrimici anket ile veriler toplanmis ve YEM yolu ile olusturulan hipotezler test edilmistir.

ilk olarak arastirmada, drgiitsel imaj degiskeni ile 6rgiitsel cekicilik degiskeni arasindaki iliski degerlendirilmistir.

Orgiitsel imaj ve orgiitsel cekicilik arasinda anlamli ve pozitif yénde bir iliski oldugu tespit edilmistir. Literatiir
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taramasi sonucu orgiitsel imaj ve orglitsel cekicilik diizeyleri arasindaki iliskiyi inceleyen ve bu galismanin
bulgularini destekleyen galismalar mevcuttur (Yildiz, 2013; Formbrun, 1990; Lemmink ve ark., 2003; Akman,
2017; Akman ve Ozdemir, 2019; Lyons ve Marler, 2011). Akman (2017) tarafindan gerceklestirilen galismada
O0gretmen goruslerine dayali olarak 6rgutsel gekicilik, 6rgutsel imaj ve 6rglitsel sadakat arasindaki iliski diizeylerini
incelemistir. Orgiitsel imaj ve érgiitsel cekicilik arasinda anlamli ve pozitif ydnde bir iliski tespit etmistir. Akman
ve Ozdemir (2018) arastirma sonuclarida bu g¢alismanin bulgularini destekler dogrultudadir. Bazi arastirmalarda
elde edilen veriler 1s18inda aragsal ve sembolik imaj algilarinin orgitsel cekiciligi anlamli olarak yordadigi
belirtilmistir (Harold ve Ployhart, 2008; Van Hoye ve Saks, 2011; Lievens, 2007). Lyons ve Marler (2011) lisans
ogrencileri tGzerinde gergeklestirdigi calismada, kisi-is uyumu ile érgitsel gekicilik arasindaki iliskide orgitsel
imajin aracilik roliine sahip oldugunu belirlemistir. Bu bulgu dogrultusunda, orgiitsel imaj ve gekicilik arasinda
anlamli iliski oldugunu belirtmek dogru olacaktir. Yildiz (2013) tarafindan gergeklestirilen arastirmada kurum
imaji, taninirhk, algilanan kisi-6rgit uyumu, orgutsel cekicilik ve adayin ise basvurma niyeti arasindaki iligkileri
incelemistir. Elde edilen bulgularda kurumsal imajla 6rgltsel cekicilik arasinda anlaml bir iliski tespit etmistir.
Formbrun (1990) ile Lemmink ve ark., (2003) galisma sonuglarina benzer olarak, yliksek kurum imajinin orgiitsel
cekiciligi arttirdig tespit edilmistir. Okullarda dikkati ¢eken guigli bir imajin olusturulmasi okulun gekiciligini
olumlu yénde etkileyecegi ifade edilebilir. Boylece nitelikli ve potansiyelli 6gretmenleri okula cekmek mimkiin
olacaktir. Nitelikli ve potansiyelli 6gretmenlerin varligi tercihle okula yerlesecek akademik basarisi yiksek ve
yapilan degerlendirmelerde okul basari siralamasinda okulun daha ylksek basamaklarda yer almasini saglayacak
Ogrenciler tarafindan okulun tercih edilmesine etki edecektir. Bir baska deyisle, basari ve okulun gekiciligi

arasinda karsihkli bir etkilesim oldugunu ifade etmek dogru olacaktir.

ikinci olarak, orgiitsel imaj ile iliskili oldugu diisiiniilen bir diger kavram da &rgiitsel sadakattir. Bu ¢alisma
bulgularina gore érgiitsel imaj ve 6rgiitsel sadakat arasinda pozitif yonde anlamli bir iliski tespit edilmistir. ilgili
literatir incelemesi sonucu elde edilen bulgulari destekler ¢alismalarin mevcut oldugu tespit edilmistir (Karaoglu,
2019; KaiLi ve HungHung 2009; Shaheen ve ark., 2016; Kaur ve Sock, 2013; Saylik, 2019; Akman ve Ozdemir, 2019;
Ishaq ve ark.,2014; Jha, Deitz, Babakus ve Yavas 2013; Saydam, 2018). Karaoglu (2019) tarafindan beden egitimi
ve spor 6gretmenleri Gzerine yapilan bir calismada 6rglitsel imaj algisi ile 6rgitsel sadakat kavramlari birbiri ile
iliskili oldugu ve orta diizeyde anlamlilik gésterdigi tespit edilmistir. KailLi ve HungHung (2009), okul imaji ve
sadakat arasindaki iliskiyi inceledigi ¢alismasinda, imajin sadakat tzerinde anlamh bir yordayici oldugunu ifade
etmistir. Orgiitsel imaj seviyeleri yiiksek olan bireylerin kurumlarina daha fazla sadakat gésterdigi ve sergiledikleri
olumlu tutum ve davranis rolleriyle de kurumlarinin gelismelerine katki sagladiklari sdylenebilir. Baska bir
calismadaise lise 6gretmenlerinin liselere iliskin 6rgitsel i¢c imaj algi diizeyi ile 6rgitsel sadakat diizeyleri arasinda
orta dizeyde, anlamli ve pozitif bir iliski bulunmustur. Katilimcilarin okullarina yénelik i¢ imaj algi diizeyinin
artmasi, okullarina yonelik gelistirdikleri 6rgiitsel sadakat diizeylerini arttirdigi belirtilmistir (Saylik, 2019). Benzer
bir baska arastirmada Akman ve Ozdemir (2019) tarafindan yapilan arastirmada dgretmenlerin okula yénelik imaj
algilari da gorece yiksek diizeyde tespit edilmistir ve orgiitsel imaj algisinin orgitsel sadakati olumlu etkiledigi

sonucuna ulasilmistir. Sock (2013) tarafindan yapilan arastirmada, sadakat lizerinde baglilik ve imajin etkisini
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inceledikleri ¢alismalarinda, imajin tutumsal sadakat ile pozitif yonli bir iliski icerisinde oldugunu tespit
etmislerdir. Saydam (2018) tarafindan Universite 6grencileri izerinde gerceklestirdigi calismasinda drgiitsel imaj
ile Ogrenci Sadakati arasinda pozitif yonlii orta diizeyde anlamli iliski tespit etmistir. Orgiitlerin basarili olmalari
cok sayida unsura baghdir. Bu unsurlardan biri de calisanlarin érgiite yénelik sadakatleridir. Orgiitsel sadakatin
orgltun etkililigini artirdigi distintldiglinde sadik ¢alisanlarin 6rgilitiin degerlerini ve vizyonunu benimseyerek
daha cok galistiklar! ifade edilebilir. Glinlimiizde okullarin basarili olarak nitelendirilmesinde geleneksel olarak
sadece akademik basari gostergesi yeterli degildir. Bununla birlikte etkili bir imaj da gereklidir (Oplatka, 2009).
Bir egitim 6rgutl olan okullarin imajinin, i¢ ve dis paydaslar tarafindan olumlu algilanmasi okulun sayginhgina ve
basarisina etki edebilir. Bu durumda okulun olumlu imaja sahip olmasi, beden egitimi ve spor 6gretmenleri igin

cahistiklari okula karsi sadakat duygusu olusturacag ifade edilebilir.

Son olarak calismada &rgiitsel cekicilik ile &rgiitsel sadakat arasindaki iliski incelenmistir. Orgiitsel cekiciligin
orgutsel sadakat Uzerinde pozitif yonde olumlu bir etkisi oldugu tespit edilmistir. Literatlir taramasi sonucu
ogretmenler ve farkli gruplar ile gerceklestirilen ve bu calismanin bulgularini destekler nitelikte arastirmalar
mevcuttur (Withey ve Cooper, 1989; Ateg, Andersson ve Rosen 2009; Akman, 2017; Akman ve Ozdemir, 2019).
Ateg ve ark., (2009) tarafindan yapilan ¢alismada, 6rgltln gekiciligi ve ¢alisanlarin sadakati arasindaki iliskiye bir
bakima 1sik tutmaktadir. Calismanin bulgulari arasinda cekiciligi saglayan unsurlarin calisan sadakatini de
glclendirdigi tespit edilmistir. Bir baska ifadeyle, bir 6rgiite duyulan sadakatin yansimasi olarak, ¢alisma azmi,
destek ve karsiliksiz sevginin, ¢alisanlarin hissettigi gurur, heyecan ve istekliligi artirdigi distnulebilir. Bir bagka
calismada Withey ve Cooper (1989) calismalarinda sadakatin gelisim stirecinde 6rgltiin gekiciliginde nemli bir
rol oynadigini ifade etmistir. Akman (2017) 6gretmenler Uzerinde yaptigl ¢alismasinda o6rgitsel cekiciligin
orgltsel sadakati pozitif ve anlaml yonde etkiledigini belirtmistir. Yapilan galismalarin bulgulari ve bu galismanin
bulgulari dogrultusunda beden egitimi ve spor 6gretmenlerinin 6rgiitsel sadakatlerinin saglanmasinda 6rgitsel

cekiciligin gelistirilmesinin olumlu bir etki gosterecegi séylenebilir.

Sonug olarak beden egitimi ve spor 6gretmenlerinin 6rgitsel imaj algilarinin 6rgitsel gekicilik ve 6rglitsel sadakat
Uzerinde pozitif yonde anlamli etki yarattigi ve baska bir hipotezde orgiitsel ¢ekiciligin 6rgitsel sadakat lizerinde
pozitif yénde anlamli bir etkisi oldugu belirtilebilir. Bu baglamda, beden egitimi ve spor 6gretmenlerinin orgiitsel
sadakatinin saglanmasinda orgiit imajin ve orgitsel cekiciligin artinlmasinin olumlu etki gosterecegi

disindlebilir.

Arastirmacilara Yonelik Oneriler

v' Alanyazinda beden egitimi ve spor dgretmenleriyle yapilan benzer bir calismaya rastlanmamustir.
Orgiitsel cekicilik, drgiitsel imaj ve drgiitsel sadakat arasindaki iliski daha kapsamli drneklemler ile farkli
ogretmenlik branslari esas alinarak incelenebilir.

v' Benzer ¢alismalar farkl sehirlerde yapilabilir.

v' Benzer arastirma farkli paydaslarla (6grenci, okul yéneticisi, veli vb) yapilabilir.
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v' Beden egitimi ve spor 6gretmenlerinin 6rgiitsel imaj algilari ile is doyumu ve mesleki haz arasindaki

iliskininincelendigi arastirmalar yapilabilir.
Uygulayicilara Yonelik Oneriler

v' Okul mudurleri okulu gekici hale getirmek igin fiziki diizenlemeler yapabilir. Okulun temizligi, bakimi,
fiziki gérinumi, bahgesi ve okulda kullanilan renkler 6gretmelerin ilgisini cekecek sekilde diizenlenebilir.

v' Okul faaliyetlerine yénelik alinan kararlara beden egitimi ve spor dgretmenlerinin de katilabildigi,
gorislerini belirtebildigi ortamlar olusturulabilir. Onlara 6zerklik saglanarak orgilitsel sadakat algilari
yukseltile bilinir.

v' Beden egitimi ve spor dgretmenlerinin érgiitsel imaj algilarini yiikseltmek icin hizmet kalitesi, finansal
saglamlik, toplumsal sorumluluk alanlarina yénelik calismalar yapilabilir.

v' Beden egitimi ve spor 6gretmenlerinin 6rgitsel imaj algilarinin yikselmesi igin maddi olanaklari

iyilestirilebilir.
ETiK METNi

“Bu makalede dergi yazim kurallarina, yayin ilkelerine, arastirma ve yayin etigi kurallarina, dergi etik kurallarina

uyulmustur. Makale ile ilgili dogabilecek her turli ihlallerde sorumluluk yazar(lar)a aittir.”

Yazarlarin Katki Orani Beyani: Bu arastirmaya birinci yazar % 60 ikinci yazar %40 oraninda katkida bulunmustur.
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